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Combining creative independence and a
fradition of excellence, the French watch-
making industry keeps an inventive and
lively watchmaking culture alive. It creates
authentic, elegant and unique products
for the whole world, always with a French
touch.

Come and meet the French timepiece
brands that have their sights set on expan-
ding outside France. Whether elegant,
inventive or bold, each one has devoted its
know-how and dedication to promote the
art de vivre in which the French excel so
brilliantly.
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Francéclat is responsible for develo-
ping French fimepieces, jewellery and
tableware brands. It aims to expand and
develop these three symbolic sectors both
in France and around the world, showca-
sing the country’s highly admired art de
vivre.

Francéclat studies and understands
markets, drives creativity, stimulates
innovation and brings the right people
together to accelerate the development of
these iconic French sectors. Our initiatives
to spotlight French savoir-faire extend far
beyond the borders of France.

We have connections around the world,
and our ambition is fo promote and drive
French expertise through finely crafted,
authentic French products.
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BRISTONY

BRISTON

Briston is a French brand of British
Sport Chic watches, launched in
2013. The Clubmaster model with
its “square cambered” shape and its
singular  watchmaking personality
gives a smart look and highlights the
beauty and shades of the acetate.

In 2020, Briston evolves its emble-
matic case with a "barrel square”
shape made of curves and straight
lines in rupture: the Streamliner.

The cellulose acetate, Briston’s DNA,
is a natural and hypoallergenic mate-
rial provided by the italian world
leader, Mazuccheli.

In addition to the interchangeable,
sturdy and water-resistant NATO-
type bracelet, other bracelets such as
leather, silicone and steel bracelets
are also available, perfectly illustra-
ting the lifestyle & unconventional
french touch of Briston Watches.
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CLYDA

Clyda is a French brand from the
Franche-Comté region of France,
founded more than forty years ago.

The brand was inspired by the Pari-
sian elegance that represents the
French woman and offers a collection
of timelessly stylish watches, elegant
and wearable for all occasions.

Clyda customers will find a unique
style in each watch, whether contem-
porary, classic or romantic. Creative
and sophisticated, the Clyda watch
is an indispensable asset for enhan-
cing and varying your silhouette.
The Clyda woman is ageless. Being
a Clyda woman is simply a state of
mind.

Clyda is the expression of femininity
through watchmaking.

Clyda, fashion at any time!
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HERBELIN

HERBELIN

Since its origins, Herbelin has been
known for its high standards, its
humanity and its elegance, values
that have made it stand out in the
French watchmaking market for
three generations.

Herbelin stands out for its unfailing
love of beauty and movement, the
elements that give traditional French
watchmaking its prestige. Faithful
to the Jura mountains where it was
founded, the company is located
just a few kilometres from the Swiss
border. This choice contributes today
to the creative independence and
high quality of Herbelin watches.

Combining audacity and know-how,
the brand has the ambition to create
something perfect that will last.

RIZELLUK, Herbelinldm WREE®E, v1-V
ZT4. ZLTILAYATASNTWETS, I5LF
EEN, 3SHACHEITITVADKEHER
TEIDFEALRL LT TNET,

Herbelin[d, ZELEEL-TAVREWS, TTVA
Kt B DEHREZFRALEVEERICHL
TEZEHWIEDYER>TVET, J21T LR
EVWSRIZEDMICERFHEE N, A1 AEENSD
INERFOOHICAHZBZI TVET, ZOREIR
M B ORIEM L& REREEET OVITENS
nnEd,

Herbelin(d. RKIEESL/IN\VZERESE, &<
BINBZTELRHEEARTEVNSEZIBS
W&,

® BENJAMIN THEURILLAT

b.theurillat@herbelin.com
herbelin.com



mailto:b.theurillat@herbelin.com
https://herbelin.com/?lang=en

KELTON

Kelton was born in 1955, between
the United States and France, under
the impetus of Stéphane Boullier, a
watch manufacturer in Besancon,
who was enfrusted with part of the
production of the American giant
Timex on condition that he would
create a French brand: Kelton.

Becoming the French watch brand
par excellence and a pillar of our
pop culture, Kelton reigned over the
watch market for several decades.
The brand was known for its disrup-
tive distribution and its youthful,
joyful spirit, shattering the clichés
of French society with its offbeat
communication and its famous
musical signature:

F# A, F# B... F# A, B F#:

Vous vous changez, changez de Kelton !
(You change clothes, change your
Kelton.)

2020. These principles have given
rise to 4 major families of watches
designed and assembled in France,
with original designs, aimed at
customers who, beyond the nostalgia
that the name Kelton evokes for
some, are sensitive to quality and
beauty.

In addition to these four major collec-
tions, we also work on collaborations
and licences. These are all opportuni-
ties to develop the Kelton style in line
with the company’s heritage and to
further enrich its offering.
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LIP

A truly legendary French brand,
the LIP story began in 1867 when
Emmanuel Lipmann founded a small
watchmaking workshop in Besangon.
Driven by its visionary owners, the
family business quickly wrote some
of the finest pages in the history of
watchmaking technology, producing
timepieces with sophisticated and
often avant-garde designs. For more
than 150 years, thanks to ifs unique
vision of the profession, and unlike
most of its competitors, it has made
precise, elegant instruments that
were usually reserved for wealthy
people, accessible to the widest
possible audience.

At LIP, watchmaking expertise is
embodied in a global approach. It is
expressed through the talent of the
men and women who design, develop
and manufacture its watches. It takes
shape thanks to the talent of desi-
gners who magnify volumes by using
the most beautiful materials. It is also
the sum of experience acquired over
several decades of history. This exper-
fise creates a symbiosis between
fradition and modernity, combining
the finest materials with quartz cali-
bers or self-winding mechanical
movements chosen for their preci-
sion and reliability. In the end, each
Lip watch, with its rich history and the
care taken by the craftsmen in crea-
ting it, is the most faithful expression
of yourself.
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MONTIGNAC

Urban, sporty, or classic. The Monti-
gnac watch embodies all these facets
- this is a frue premium watch brand
designed fo resonate with a wide
audience.

Infusing a breath of innovation and
daring into its watches, Montignac
brings together elegance and creati-
vity. Uncompromising quality paired
with a disruptive aesthetic: Monti-
gnac currently has no equivalent in
the French watch landscape.

Built around four remarkable
designs, drawing inspiration from
French horological ftraditions and
avant-garde trends, Montignac offers
a distinctive range where automatic
movements take cenfre stage.

Within classic cases in bold colours,
our watches unveil the ingenuity
of automatic movements through
skeleton or open-heart dials: a perfect
blend of modern aesthetics and tech-
nical prowess for a bold and avant-
garde look.
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ORLAM

Founded in 1931 Orlam was created
to put craftsmanship first, creating
honest, swiss made watches with
authentic  heritage and tfimeless
design. Nearly a century later, that
legacy continues with the same
mission.

Swiss-made  craftsmanship  made
accessible to those who appreciate
the value of essentials.

Rooted in Swiss tradition and
powered by sustainable innovation,
every Orlam fimepiece is made with
care.

Orlam exists to create with purpose,
honoring the legacy where we come
from and how we move forward. We
are a modern watch brand with a real
past, revived for a generation that
values origin, clarity, and meaning.

We do more than create watches, we
craft lifelong companions. Each one
honors the art of living each moment
fully, with care for people, for time,
and for the planet.
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PIERRE LANNIER

Founded in 1977 in Alsace by the
Burgun family, Pierre Lannier is
today led by the second and third
generations — Pierre Burgun and
his daughter Laura — who proudly
continue to uphold the brand’s
legacy of passion, craftsmanship and
French creativity.

Deeply rooted in the fraditions of
French watchmaking, the brand
has built its reputation on authen-
ficity, precision and elegance. In its
workshop still located in Alsace, desi-
gners and watchmakers work side by
side, combining aesthetic sensitivity
with technical expertise. Every time-
piece is hand-assembled with care &
Savoir-Faire.

The brand is proudly committed to
excellence and precision, with over
80% of its production meeting the
standards required to carry the “Made
in France” label. This anchoring rein-
forces the brand’s ambition: to offer
fimepieces that embody both French
heritage and contemporary design.

Inspired by the textures, colours
and materials, the in-house design
team brings a fresh, modern French
touch to every watch. From the dial
to the strap, every component is
carefully designed to ensure comfort,
character, and enduring elegance.
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ROCHET

ROCHET

Since 1908, the family company
Rochet Group has been designing,
manufacturing and  distributing
watch straps for watch brands and
jewelers.

With over a million watchstraps sold
each year, and nearly 4,000 retailers
worldwide, we are the undisputed
leader in France, and has an interna-
fional presence in over 45 countries.

With an advanced logistics center
infegrated into its Annecy headquar-
ters, Rochet Group also has its own
100% French unit production.

Rochet Groupld 19084 [CRIZE SN RIERZF
EORET, KBTIV I1IS-AT Ok
FANSYTOTYA Y- BlxE - BRFEEEFIELT
AES:

FER100F AU EOANSYTEIRGEL, HFR
A (2H94,000D R FEH#L = & FF DRochet (3, 75
YAERNTEEINGY - - EEY.
MACBVWTEASNEU EICEHRLTVET,

KHNHBITVA-TIV-[CIE. REHOY
FEVI-DHERINTEY, 100%77 VXS0
BHEETHERELVET,

® JEAN-CHRISTOPHE PESENTI

jc-pesenti@rochetgroup.fr
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YEMA

French watchmaking expertise since
1948.

Yema is an integral part of the entre-
preneurial history of French watch-
making, a tradition and know-how
that has existed for hundreds of years
in France.

Founded in 1948, Yema is run by a
third-generation family of watch-
makers based in Morteau. Most
employees average 30 years of service
and have been trained at France's
most prestigious horology schools,
located in our region. Yema has stood
the test of time by specialising over
the years in luxury and high-precision
fime instruments built especially for
the military, professional sportsmen
and explorers.

Over the last 3 years, Yema has
gradually transitioned into a watch-
making Manufacture  after  the
expansion and modernisation of its
Morteau workshops and the reloca-
fion of production. Yema now works
exclusively with new local partners
on both sides of the border, within a
72 km radius of Morteau, to ensure
more responsible and higher quality
production, while producing its new
line of Manufacture Calibres in-house.
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CONTACT

CLAIRE HENIMANN
JL=IV-IZ=NY
International Development Director
EREREBRE

c.henimann@franceclat.fr
+33662301319
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FRANCECLAT

22 avenue Franklin Roosevelt
75 008 Paris
+33 153772900

www.franceclat-international.com

@ Francéclat International
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