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Q1. How many times have you visited Japan?
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Q3. When are you likely to visit Japan next?
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Q4. If you could choose only one season for your next trip to Japan, which would you most prefer?
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O5. Which places would you most like to visit on your next trip to Japan? (Select up to three)

Q5. REIFANT-VWGFR (3D F T:ER « EEFEAN—X)

BR 61%

KB 50%

40%

mER

JtiEE 37%

= 16%

=B 15%

w3 (Eil - AEH) 15%

LEE 11%

AT 05 [ XEIgEA- 00 8F] (3D2F TEIR [AIBEN—X, n=544)

B EZRE (£1E18.6%)

J—ILFVIl— M+ a

BR - ABR - TEDISIRA L L TAREA. 1
BE - BRI [fTEZuATIFTuhAL] F
vy THREV, T=NTY—FUNTO
« NT=ILINRHREEIC & 2 RITENED
BT TE 3,



05 HHINETF ¥ 7L &R R
[EHMUNEF ¥ U : SNSHEEIS

Q6. Which sources do you usually use when researching or planning a trip to Japan? (Select up to three)
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Q7. Which experiences would you most like to have in Japan? (Select up to three)
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Q8. What is your single biggest concern when travelling in Japan?
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Q9. If Halal Media Japan offered travel services, which one would you be most likely to pay for?
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Q12. In one short sentence, what is the one thing you want Japan's tourism businesses to understand about Muslim travellers?
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