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1.1

77 FD#EREZFR

Brand Origin and Name

BRAND GUIDELINE

nice rice(FA X774 R)I1F2018F2B2B I8 3N F L7,
LHIE EEFEDOALICAT . EmETELERTWITIUyIRTIYY %,
BB LGER =y I T7ATLELTURETAZEZBRELTWEL T,

[ FARERZE~ADZT"HY AEELRL., 77/|~0>1T§}JTE%’C%%UM“
r34ZJ iﬁﬁ \_37)%\ %7“’(/?5?\565[/?%7&\:\5\»\ ;J:/\/S:/f)‘—*/b
EREHEANDEFHZREBLTWET,

77> K&lnicerice(FARTAR) JIZZZICAHFELTWET,

7IoVvRDESIKI TV,
0T XPingFangD /N X F%#=ZDFFHWTEEFN/=HDTT,
T3V RDTAT Y TATADZEID BB INTWET,

nice rice was founded on February 2, 2018, with a clear purpose: to create a high-quality,
effortlessly versatile classic T-shirt for everyone.

The word 'nice' reflects our commitment to uncompromising quality, while 'rice' stands for the

quiet existence of a bowl of rice on the dining table: humble, essential, and always properly placed.

Together, these two words form our brand name, symbolising our dedication to the fundamental
and the everyday.

Simplicity has always been at the heart of the brand. Our logo was created directly from lowercase
letters in the PingFang typeface — unembellished, intuitive, and true to the brand’s spirit.

VA A Y el BRAND STORY

nice rice
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1.2 nice rice

VA ANOE T
Brand Milestone

I 2020 F 1 A
January 2020

2207087 A ERH:
rice. 2NE  nice. XIR

Introduced two main
product lines: the r.
(rice.) and the n.(nice.).

I 2018 2 A 2 H I 2019 F 5 A I 2020 £ 8 A I 2021 E 10 A I 2022 £ 9 H
February 2, 2018 May 2019 August 2020 October 2021 September 2022
77V AL TmalliZ H . VDOEIETHEF—T FBEUANER mimeEE IR
Brand founded. nice rice/x FUTEME)E % FHRY BB FEEKICT, EtR-ZBERRKFHEIC RES- REE. ER-ARBALLEICHIE
Launched official nice rice 7/RbbEa—k _f:'% . MiEdeA—7> Continued steady market
flagship store on Tmall. %ﬂ%‘ébﬁf:%ﬁé%ﬁ&%ﬁ)\ Expanded beyond Shanghai expansion with new stores,
0 d first phvsical store with a new store in Taikoo including.Chengdu.Taikoo Li
or??(?r?le chjadpirzlsslf}?o\nghai, Li Sanlitun, Beijing. and Nanjing The MixC World.
combining apparel and coffee
in a hybrid retail concept.
2018 2019 2020 2021 2022

BRAND GUIDELINE 77V FR =1 — BRAND STORY 005



1.2

VA ANOE T
Brand Milestone

I 2023 % 2 H
February 2023

#HAVF—BF.VYIR
BEDTATLEERL.
BRIA 2T

Launched new apparel accessories
including footwear, underwear, hats,
and socks.

I 2023 F 4 H
April 2023

TeMEYRTFEY T4 %
BRLA-FYyXXaL Y3y
7 R

Introduced kids. Collection
emphasizing safety
and sustainability.

2023 £ 8 H
August 2023

[EROT | %#T—~IZL7:
HOEEHBEREEF—T
EiE EBEREELY 7ICT,
B EEAEARET HILH

Opened the first national flagship
store with the theme "Under the
Eaves,” located in Shanghai’s
Huaihai Road commercial district
— a century-old crossroads where
East meets West.

2024 &
2024
iz R Z IR

ETEHAHOPZEETY7ISER L.

O—AhLXbERE LT 1%
ODEWIvE S NEHEER

Accelerated retail presence in key
cities and top commercial districts,
launching locally inspired, design—
forward concept stores with unique
identities.

2025 £ 8 H
August 2025

EE-#EREZIE>TIITA ]
HT—<I) Za—TFILF—T
Reopen of the Xinle Road

— brand first store, themed
”Come Home for Dinner”

2025 F 4 H
April 2025

NygaLyvavzREL.
BmhT IV —% BT
Launched bag collection to

further enrich the accessory
category.

2025 F 5 B
May 2025

Meae A BEHR L7
[shift|aL 73z ER

Introduced the s. (shift.)
collection, focusing on
functionality and movement.

FEOFE— ZRHMHICT,
B2 EE20/55 U L= R FH
Over 20 DTC stores opened in

major first— and second-tier
cities across China.

nice rice

2K

2023

BRAND GUIDELINE

2023

77V KR =Y —

2024

BRAND STORY

2025

R1E

To be continued
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2.1 nice rice

Part 2.1 VAR AP
Brand House

NNNNNNNNNNNNNN



2.1

77 R {E4y
Brand Mission

VA ANDYZ €
Bis 9 B

The purpose of the brand’s
existence and the value it
aims to create

BRAND GUIDELINE

nice riceli. ZEL-RB=Z2BL T,
HERFE7Z7VFORE-BE-ZEEREZHFICRELTVWEET,
BER /NNy T =0 0= T4 7 \ZFED DTl L,
AKEICHLHIRY FEHLEBELD I EEITET,
HEICEREMEE VL. RIANAGE o LGRS EZEB LT,
MG OLDEBEHERZRZENTWEET,

nice rice Is committed to steady growth, showcasing the quality,
confidence, and aesthetic of contemporary Chinese brands to the world.
We don't rely on excessive packaging or marketing. Instead, we focus on
what truly matters: product excellence, genuine consumer connection,
and earning lasting respect through long-term commitment and
continuous improvement.

75V KD BRAND ESSENCE

nice rice
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nice rice

2.1

72 FOMEER AEOEHEOLET HICLYBLRELERL,
IR I E ERELEITVE T,

Brand Value S HIZEBIIET DTS,

RABROMEAZZERTAIZEAEELLTLET,

77V RhMEREERT AR TAYNICTS
EARRNARERLITENIES

The core beliefs and guiding principles
of a brand in fulfilling its mission

Under equal conditions,
we consistently pursue great product quality — and keep making it better.

We do not seek high margins, but aim to deliver the best possible value.

010
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2.1

77V NDAEDIT
Brand Positioning

=Ty hOFRTHEDS
77VvFOMBOINBNE

The unigue position a brand occupies
in the minds of its target audience

BRAND GUIDELINE

nice rice

FESEERZRKOAAICEITT
SVTIVTIRBELERAZAY) VT HIZEE S

VAL

Offering simple and comfortable styling solutions
for those who appreciate refined taste and quality.

VA ANDL BRAND ESSENCE oM



2.1

77 KDRE
Brand Attitude

77V BRI’ HE T HMER

The shared point of view between a
brand and its audience

BRAND GUIDELINE

[just clothes]
ZNH nicerice DEZXBT 7V KNOREATT,

[just] L EIX IREBALBEWVWHIEKTIEH Y EE A,
RO BET-ZFERTHHLDTIEAERL,
HADESLEWHITHWEFEETHY I-WE A BIEEZTWET,

77 RBDEBY (A THEBHBIDESLDFD—MDIZADLIIBEFEETHY I\,
FRLTET.ZENTLWTHAIZFEY RV . RGEELEITEH D,

FOELEIAIC HmEESE,

H4DE WA BATEEDAWLDIZAEYET LI,

‘Just clothes" — that’s the attitude nice rice wants to share with you.

It doesn't mean we treat clothes without care, but that we believe clothes
shouldn’t define you, nor should they distract you from living your life.

Just like our brand name suggests, we want to be like a bowl of rice in
your life—quiet and unassuming, yet always there to meet your daily
needs. We bring taste and quality within easy reach, making your daily
styling effortless.

75V KD BRAND ESSENCE

nice rice
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2.2

rice. 777
rice.

WDOTH BEOIEVLWWER

Always-just-right essentials

BRAND GUIDELINE

VA AN

BRAND ESSENCE

nice rice
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2.2 nice rice

nice. 77w >3~
nice.

B TERIID A XA

Style that stands out with ease

BRAND GUIDELINE 77 KDEh BRAND ESSENCE 015



2.2 nice rice

shift. E—> 3
shift.

BEICTHYRI Y —LLRLGEREM

Seamless function in motion

BRAND GUIDELINE 77 KDEh BRAND ESSENCE 016



2.2 nice rice

_ 5/ \[/—:/37 nice rice + =B 22SS XTFA-/%yI 34 b nicerice + CARUSO 22AW 7RJ7AFA
Crossover

BRAND GUIDELINE VA VAL BRAND ESSENCE 017



2.2 nice rice

1= \\\[/—:/El\/ nicerice + =F 23SS BHH L BHLKE nice rice + =¥ 23AW BHIZ RO
Crossover
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2.2 nice rice

AZRL—>3> nice rice + LABELHOOD A &ENZ HAHHE2 Clout Cloud +- nicerice Hrohn YA
Crossover

BRAND GUIDELINE VA VAL BRAND ESSENCE 019



2.2

Fy X=X
Kids.

FOELT-FZM EMBEE~NDZ=hH V) T,
FEL-HBICE L TOMMELWHBEE %,
AANEFEHEDEDHI(IC

R LTWEFBEICEYRWET,

With quality materials and attention to detail,
we craft everyday comfort for kids, designed to
grow with both little ones and their families.

BRAND GUIDELINE

77V KD

BRAND ESSENCE

nice rice
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2.2 nice rice

7)) — _
Apparel Accessaries i . X
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2.2

FATARZAIL
Lifestyle

BRAND GUIDELINE

(. )

VA AN

24BOTTLES aF 7K
RBR ML
nice rice x 24BOTTLES

FJAREF—7
TAYEFrRIL
nice rice

evolvetogether 3771
<Y RYJ

nice rice x evolvetogether

BRAND ESSENCE

Plabit a5 HR
JHEHLND A

nice rice x Plabit

[——=13a7=R
Ry b T RIVZES
nice rice x & _I-

FOOT INDUSTRY a37KR
y—<I L —F—
nice rice x FOOT INDUSTRY

nice rice
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nice rice

7o RavyrEyy
[FAZRE—TILEAT ) — ]
Brand Content :

Nice People's Diary

Part 2.3
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23 nice rice

TSROy nice rice B’ IO TRFET ST VIP,
° 0 s XA LERRZBLTC. I 72— —DBH4ADES LZ2HYDEFICEEEL.
[ FARE=TIWZAT Y =1 Tisstclothes) 575 FOE 2 FAEZTNEET,

Brand Content : HHOESLEAYICLES ETBAMR. Eol[FARE—T L],
nice people diary BB ATEIEERFELTWCZE ZNATFARE—TNEATY—] T,

“‘nice people diary” is the first original content series from nice rice.

Through crafted storytelling, it offers an honest glimpse into the lives of our core community, sharing moments that matter
more than clothes.

To us, anyone trying to live their life with sincerity is a nice person. And documenting the things that truly matter—
that's what “nice people diary” is all about.

BRAND GUIDELINE mEAS BRAND CONTENT 024



2.3

TS5 R

| FARE—TINZATY —]
Brand Content :
nice people diary

BRAND GUIDELINE

nice rice

T

nice rice
X ik ™ B2

nice rice™
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23 nice rice

Z7vkarrey
[FARE—=TNEATY —]

Brand Content :
nice people diary

hice rice |}
KR T g

.

BRAND GUIDELINE 7Z7vRkavrEvy BRAND CONTENT 026



23 nice rice

\\_

VA = eV

[FARE—TNEAT Y —] o
Brand Content :

nice people diary

BRAND GUIDELINE 7Z7vRkavrEvy BRAND CONTENT 027



2.3

TS5 R

| FARE—TINZATY —]
Brand Content :
nice people diary

BRAND GUIDELINE

nice rice

T
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linice rice

XAk E

nice rice

KRB
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3.0
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3.1

Qs
B S
'}"‘/5?“— e e
4—5 X

e | |

BRAND GUIDELINE

nice rice

nice rice (& _EB - JEBEH K ICH DIEMRE = R H, RET —TAREOHBBEICLY . FEROTHR I E=ZIRMAICEKR, FAZE: 20234%£8H
HFANICHDRETBEHIEEBOT | ZT—< & L=ZER%ZD2<YF L1, BRBEREBM AT T — LD BRI LFEEREERZET, mi&: 300m

FrEth: EiBmaEiiX
R EEROBEZRI AN EETTRDOL AT 7 e A DERZETZME EHEDTIC, HEEREKTI5-1
ICUXLZEHHLTWET, KOAXTDEMZ%Z, :%5t: say architects

HICHI NI 722 3HE L BIEDOLAYORICHED LS LRAZFR.

nice rice

T3V RFAR—X BRAND SPACE 030



3.1

Q Shanghai

uaihal Road
agship Store

\_/

nder the Eaves

|

R i
N

BRAND GUIDELINE

nice rice's first flagship store is located on Shanghai's Huaihai Middle Road, where
East meets West. Through a fresh, youthful perspective, it reinterprets traditional
architecture to create an experience inspired by "Under the Eaves.'

The iconic Chinese roof design is extended here with symmetrical eaves that define
the space and create balance. The entrance steps add a subtle ritual as visitors step
inside. A street-facing café brings energy and reflects a vibrant lifestyle. The large
eaves embrace an inward grey courtyard-like space, forming a neat and inviting
layout — a cozy spot ‘under the eaves.'

nice rice

—

T3V RFAR—X BRAND SPACE

In partnership with a lacquer artist, the store integrates traditional Chinese
lacquer art into a modern setting. The signature white eggshell lacquer
cashier counter features natural crackled textures that contrast refined
craftsmanship with raw simplicity, perfectly matching nice rice's minimalist
style and adding a subtle Eastern touch.

Here is where the tradition meets modernity — a symbol of openness,
inclusion, and heritage.

nice rice

Opening Year: August 2023
Store Area:; 300 m’

Store Address: 795-1 Huaihai
Middle Road, Huangpu
District, Shanghai

Design Firm: say architects

031



30 nice rice

Q L8 Shanghai A ER158S ROBENREHE CROLIBITEVZEL,
M ZZH nice rice DIFLEY, RROT—FRHAEDPZEEZPBPCHICXY),
;—Fﬁ;r?éﬂgzlg )"IJ__—l‘ ERICIEBHORIENSY IFR<ERY £ T,
20204 A 52025 2 A F T 2 EE A~ ER,
' BIECHELADERZI-EN . BRI DG, B EDFRE DA,
Xinle Road KTV 150 b b <R B DIBFE R
First Store [RCTIEAIET—<IC ZREY Z2—T L,
ADEFY DA IFBIBFA~EBERELELT, EUTWTH IR,

nice rice K fF->TWE T,

BRAND GUIDELINE 77V RFRR—=X BRAND SPACE 032



3.3

Q a4k

RES - TIVIE
d—ITFo7 77—
Q Hebei

Aranya Qinhuangdao
Golden Hour

F%:2024F6 8
e RdcE RES™ ALEGAFE
TILFYACESE R R H29

BRAND GUIDELINE

EE L

TILFVICAIBE T A7 MNESH,
BELYBALZFZI L. EBEEBDBEERN,
HEBEINELY BAIEMZEDILVET,

1-2B& 18R, 33T 2 X,
BREDRIEZDT-HBICL.
HEELPCHLONILDY T,

nice rice

l' ri’“‘

T3V RFAR—X BRAND SPACE

ﬂ

DTC Store

FNDBEHY XL H
ANZE DB H DL,

BEBVERY HBICETEZHLLLET,

EL\EH %@@%Eﬁb\r‘b\
BECIEMADPERYE L.
—HDOBA WA TR IR T,

nice rice
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3.3 B e E DTC Store nice rice

0L AESHOICMIET D3> €7 5, BIHD LS BRI P BERM OREL L,
i o RV LICHE Y AW Lkl %z 24 i, AN EADEITE D ZEM,
mERY)—LEX—]5 EHoE0TEE AE~LENET, NI LT,

LA OHEIGBIELEDLI I,

7LV FY—e/n—/— SR &MY RS,
%ﬁt DB TRITEAE AT,
h7zRy k7L F‘U—?&*%;ﬂ%b“\
AEADOBEAYEDBOMCETET,

Q Shanghai
Gate M West Bund /’/

Dream Center
Friendship Bay

BHZE: 20248 A
Rt LT RER SEHAE22662
FEZH/065% 102-105

BRAND GUIDELINE 77V RFRR—=X BRAND SPACE 034



3.3

QL
FaZKerry Centrels
a7 AL

Q@ Shanghai
Shanghai Jing'an
Kerry Center
Pocket Park

B2 : 202454
ettt : BB %X mREEK1L61S
2= B0 N3-25.N3-26

BRAND GUIDELINE

EE &

BHEADRHDIZFTIC,

HE LU0 NIRRTy b3—7 1%,

ZRERGERmPCARA LT A D
ZRICUXLERAZEAHLET,

T3V RFAR—X

nice rice

BRAND SPACE

DTC Store

RVyFOBREERNEDOLDICAEL.
APADODEMHPCHOANLKZERZ DAL,
BAREEH A DB CNISAITEWVWET,

BULDOBEWLAT 7 MDY
ANEANDIEBEZIT DT 5,
O & B3 B NT-5T,

nice rice
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3.3 B e e DTC Store nice rice

QL5 RLBEEDOHT, M IC D RMEERRL.
KIBZ Db DI bR S22~ BEBRDEENELYES,
LIVAT/E ARLERY RO BIEES| 2T TET,
o BB W D kS ICERE S
77vav Ol SEAERICE A LA BT LR H SR L,

//7}|/T 07‘—\_ FEﬁL—o
REMEED =D FEDRIZAT,

Q@ Shanghai
Inka Centres
Fashion Panels

BHZ 2024494
e : Bl REX £#EKT788%
EEE8d0 L1 01B11

BRAND GUIDELINE 77V RRAR—=X BRAND SPACE 036



3.3

0L
el N R
7=b2 0y TUNIR

Q Beijing
Chaoyang Joy City
Hutong Cabin

320259 2R
FriEdh b BAFRX #Hf5EER1015
1F 1F-03

BRAND GUIDELINE

EE L

DTC Store

EROEHMEICTFYRWNGEA D,
N EAND IR AT Z R,

AR DEZ W 2B S ¥ 518,
CHODEIEDILN) XS,

77V RRR=2Z

nice rice

BRAND SPACE

RzERFIC.EMEFOERY T
TREICRITEEY X L%,
MOt ETH L RRIEEEAHLET,

FEMEHIZ EP O THEHILERIS
AR DB R EERERH LY ERIL DGR,

nice rice
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3.3

QiR
LIVATE
RIFDE

Q Beijing
Inka Center
Great Wall Courtyard

32024118
PR b mmh KEX IRERLLS
JLE= 8L —1F D115

BRAND GUIDELINE

EE L

W ERED b LN
CHLDREEFZ,

—

WD HDHED &S LD
TMVREHB S 2EABLET,

T3V RFAR—X

BRAND SPACE

DTC Store

RIS 1P B0 DMK
ZRRICERI LY X L%,
RETBITERICTYVRVET,

R=MICIZADEREE AN,
BRVEIRBHIERMISRAZEZ S,
W DEIRETFILT BIH,

nice rice
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3.3 B e e DTC Store nice rice

Q &I e L ICRELTEABH R, KOBEREHLDEARY,
ZOREEEANY I, EREEHEBDLD, sBhCRELEEREDD,

F&RKH#E DSRS0 ARICEITER 5 R,

t“/ I"b’r)l/ % B BEH, B LML LA AN
Z2RI D LM B E D REND DD MITDEAD,
BTN EEEHEETT, A% S, B~ E SIS,

Q Shenzhen

MixC World

Set Sall

B2 :20234%F6 A
FRr7Ef LA FYIm BLX EiEEE
Kopst X Fe SRR H# B110

BRAND GUIDELINE 77V RRAR—=X BRAND SPACE 039



3.3 B e e DTC Store nice rice

Q R BEE % I L F HERFAN LAY,
\ 2% BV OB~ LB AEFR-TURLEED,
&5 BB RO LI RIESE,
s ROBIELBY DBEA,
gq=—ApT—FV S hbhBER LD b, Y TN
BOBIEAEIFLE, B ASER ST,
OB AN, S ERRIDEY BT NS A,

Q@ Chengdu
MixC
Stage on Stage

BHZE:2023F4 A
FRIEHE U E R BREX WK K8=
FCER D SR ABE L2270

BRAND GUIDELINE 77V RFRR—=X BRAND SPACE 040



3.3

Q&
T3 RIS
—RDKZEFS

Q@ Chongqing
MixC
Seed of Rice

B2 2023464
FR7E# EE™ AR HEREIEASS =
FEE S HI L2 NL251

BRAND GUIDELINE

EE L

360EHAZXRICEENT-EEIL,
OERIDKD LS ICHICIENS,

AN TELLERDERY,
ChohaFERE 2<%,
WHORIC EOLREE LTTE,

DTC Store

ZZR I KR E RO ICRERL.
REEIEARIN LD LN D,
ANV NT=RE DN
DL WEEZED,

HZDHRICHD, ZIEFADLSIC,
SZIPH T RH R WEFETE,
ZDO—HRA FICIRDOLTUL,

R |
i

T3V RFAR—X BRAND SPACE

nice rice
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A R— ?1/9

Q@ Chongqing
Longfor Paradise Walk

Urban Interlace

B 2024 7R
FrEM  EEM JTItX #8518 XA
B2&E 1F 006

BRAND GUIDELINE

EE L

L DERTHIZEF YR
EHELDHZE Faﬁ%“:b\tfo’) <5,

“””UD%L%EE%%ZW/{ v h
ZERICBIZEARZED,
BRIEEFDLSIESICERESNS,

T3V RFAR—X BRAND SPACE

DTC Store

AeERIC. B EADERY,

B D TILIRRY RIS,
WHOUXLZRLET,

BhRRIZAEE L.

ADFNDBRAICER>TUNL,

INSTRERTH D KD 7835,

nice rice

042



3.3 B e e DTC Store nice rice

QIH —RLDKASIEOADSEA>TNL, BFPRAODEEHNELRY.
o 1 ZORIEAFELHYIC. ZEEA =B B, R EARKD BRI DEAD,
70\ i’%ll‘g Bé}_g _ N BLROBERD FEH LA ZE DL,
. . o MO#H}BES LI,
ANEZ YA b.LVWIITA BADANE AYSALHEEIC, FNDEEAIEE SR E,
PhHOABENY A BRICRBAERED, — M DRED LS KD B,

S ETRERT 5. 5D 2R ER,

Q Jiangsu
Wuxi Center 66
Jiangnan Rice Fields

BHZE:2025FE4 A
FRfEM S TERE B 22X AR+ 1395
BRRILHS 4F 406

BRAND GUIDELINE 77V RFRR—=X BRAND SPACE 043



3.3

Q%

ARG
7747 - A=T R

Q Xi’an
G - Park
Flying Eaves

FRZE:2024F1R
FR7ER PRAE AL ™ EHAX ZEAR
G-park FIZEEX 1F-23a

BRAND GUIDELINE

E'E &

HER - PaZ DR ICET Y AL
BEDERZZEMICEYIAL,

RKELFEZLEERDOSA A,
HORSETEILT D,
PhHOLIERERERS. AOZFDK35,

T3V RFAR—X BRAND SPACE

DTC Store

AEEREBDBERNERY,
AN R A [
BRI RICEFY ANEED,

AN eI BEZRILIE 5,
LR EIRADRET D5,

nice rice
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3.3 B e e DTC Store nice rice

Q HLM MADEIET—~IC, HNEED T LR ICIEN,
\ EREBEN DD O ICEL B, KED LS BB EHES,
&5 AF DB, EDhhTHTED< B,
B WA A DA DREBA~ EDAY
1")"[,' ‘|‘|/ Ly 4 HXLFLAARET B, AADELTBEEH,
X h oA, ERICEAY E SR B, AEZEOBERED RN ICEHT 5,
Q@ Hangzhou

Mixc Hangzhou
The Hangzhou House

BHZ:20234F4 A
FRE# AT IE i I FX UEFEE
EEE1015 FNF SR B1S73

BRAND GUIDELINE 77V RFRR—=X BRAND SPACE 045



3.3

QL5
Xintiandi/&

Q Shanghai
Xintiandi

BRAND GUIDELINE

EE L

QL5
Taikoo LiJ5

Q Shanghai
Taikoo Li Qiantan

..*f“‘

T3V RFAR—X BRAND SPACE

DTC Store

QiIt=
Taikoo LiJ5

Q Beijing
Taikoo Li Sanlitun

i

QFER
MIXC World/&

Q@ Nanjing
MixC World

nice rice
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3.4 Ry Ty T RANT Pop-up Store nice rice

2.\ °=7 .\ ° AZEMOHA AU VRTFIINEEZFE2ENRD, The flexible “bento box” design embraces sustainability. Mortise-and-tenon racks
’_:l-; / 7 J / 7 0) AT THDMHERIZ IR EZEE AWML EREZERCHICERT 5, ensure easy assembly, while modularity offers lasting durability and adaptability. This
75\ 7’—__ -B t Ed 7|<§ Ea— I BRICE ST FHLWBFAANEELBITN EBEILICHhTEBET Z TN, setup delivers quality meals quickly to new cities, helping people explore great food

- 10N 70N LBz &Y Bilc offline with ease.
> g %ﬁ nice rice Z&#~,

Pop-up Store
|dentity & Concept

Bento Box

BRAND GUIDELINE 77V RFRR—=X BRAND SPACE 047
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