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— Wine Listings —
WHICH WINES & WHERE ?
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China has the smallest wine of fer
with 4.8 wine-producing
countries on average,
Australian wines :
enjoy a growing
popularity in China
where they rank
2nd for 55% of the
wine trade compared

t0 70.3 countris

in the USA
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— Future Sales Trends —
ITALIAN WINES ON THE RISE

ITALIAN WINES

will see greatest sales growth,
notably in Canada, Belgium and China **

FRANC
to maintain its sales lead,
according to forecast *

** 56% of Canadian professionals
. ) surveyed place Italian wines in their
- . > top 3 performers over the next 2 years;
* According to 50% of respondents compared to 54% in Belgium
across the 6 markets surveyed and 42% in China

Barolo (»Xm—n11) | Barbaresco (/3/L/XL A1) | Alba Langhe (7 ANEL T 7)) ZEDpEH,
Dogliani Consortium (R U7 —=+ 23>V —v T Ah) TEEINDTIA DT 4 L2 ¥ —_ Andrea
Ferrero (7Y FLv7 - 7=zl ) RIFLLFO X HITIBRTHET,

[PEHFEZ T, AZVTIALPMMEOT A v E2RE 2, NREHBLTWAERE LTEER
PLFD3RBRETONDEEZTWET, T —2HIF, 4% U 73T L2 2 ICEL T
HZEmD, [EWMSZEME LS 2D ZEMDTEHEELEERT R
VHEEZ AT HE NS ATT, H< oI, M NTE
e tAEMFEONY g VFHEICEE T, 2) LMz k vy 3
— RPN DELZ TAZ IV TIAL o ~OELDNETETEE-T
WHZ EIFH BT Y, 2AHIZ. EFOENTLI AL - XT p—<
VATY, AT, BEICEEMTONE R EEE LA XV T
DS FEIERFFEHMEART A V3, MEOT A 2, EALS
VMRS TERFE STV D DR T, fFaiizie D Fif 2L Tun
HEBRBHO—DOTHDHERWET, EHIZ3RHELT, 414V
TOA L OEERTZHLNIERSENICZZE), U4 rofmtiikic
ﬁdﬁé LTCAXYVT UL y@%n%}g%%&b 7~ < 1095 ?5 ;bﬁjj Lf:hjz Andrea Ferrero, Director of the Barolo,
RAFEI, ETE DB MHO P TR T ORI Rt Borbaresco Albatanghe and bogliani
WIS ZF AN Z L bR LTS EBNET, Consortium

AASeTol- Y- Relelal Press contact : Ayumi YOKOYAMA Tel : + 81 (0)3-5789-0083 ayumi.yokoyama@sopexa.com
ALLEMAGNE | AUSTRALIE | BELGIQUE | BRESIL | CANADA | CHINE | COREE DU SUD | DANEMARK | E.A.U | ESPAGNE | ETATS-UNIS | FRANCE | GRECE | ITALIE |
JAPON | MAROC | MEXIQUE | POLOGNE | ROYAUME-UNI | RUSSIE | SINGAPOUR | SUEDE | TAIWAN | VIETNAM


http://www.sopexa.com

e Keyfinding2 : A4 L UA D5 Y LT IXBFA 2V
E&EEDI% B, BREBRNY FIZFADTIAL L D—DL LTANRL L IAL U EBZBTFTTOVET,

ARL VI NFIEARTOREZZE LI MIELTWET, HEHFED 48%03 7~ L7z RiEIC L 5 &,
2017 -, HARTIIFVUA VORFZBENELIAL, R LEET XU T ANICERE LT Z L RE
RERERD, AL TA NNy T T 7O EEERELZELMO—D2 R Lz, AR
AL TANZONTUIAHORBL OIS, FEMFED 30%03, Z0% 2 FFIThizh, AXA T
AVNRELEE Y T 3ICADLETFRILTOET,

AFFBLOKETH RS, RO 48%03 5% 2 FMICHTe D AN T AV OIRGEILAFTH &
DRELERLTWNET,

e Keyfinding3: HIZUVA VAERLE LTEMERFLEITDEZ 7 AER, iHICLoTIXZED
BTV DKL D

2017 FEDOEWMRDOU A VR EERDE, ULV PL—FD RBIIBWTTZ T RiX by AT D,
oA EEEREZRKRES YV —=RFLTWET, FHEE 240 H 1 4E0OEIE T, 2018~2019 FED
GEEFRICE L CREORMEEZ R L TWOET, 295 LRk, KE, . AX—1TB 0T
WCHEEICRONET, LLAaRns, FEBLOIFFIZBWT, Z9VATAL VR4 2T
TA L EDOBREDPETETENT S EFEETNTFHLTNET,

3 EEFRIA A —

o Keyfinding 1 : B BRAA—TVEEFEEY, VA VAERDO Ny TORBEHRE LRITS 7 T
v A

BAWRA A=V L LT, 7TV RAUAL VIMUDOAEEDBMEZFIRWVEIC Ny TOEE X —
TR TWET, KFAEICSMLUT-EMFEOREIZ 64%0, 7TV AZENT A AR E LT
HRNZWD TNDHA A=V ERBL TNDHEEZTWET, ELKTDE, 7T RATA v
WCIRWTCTERWA A=V EBEHE L TCVDLDIEIA XV TIA T, ZOXFROEITDT N 13% E72-o
TWET,

TG UVRTAL N, WEESEOHE THMOAEEO YA v EIMA, £ (TS5 0F 407 « T or_—
VIR =TIV FERFy =) ORM, LT [HEARREZR ~OT7T 7o —7F |
HEEOHMFIISZONAEM] & Vo FEEMZLTERY, #KRE LT MR B I8k
AV ELTRICEBVWIHEZZITTWET, LiAL, FEBLIUYIFFITBWTIX, 77 RUA
VDA A—VREBEBTFERZDLTWAERLNTEY, T ERBELIZOWTHEBROBEI AR
nEJ,

e Keyfinding2 : METV A VDAKDOEED

MR TR Tl B [EERORFICRKERAFIA ] EWoloh T T —TIEARAL
TAVBEOFIVIOALS DN ENE ED, BEHHRINETIZRPoTZIAL VLWV BEWRTIE, 44
UTIWIREARARSL v, FIDRERLZORMEEZAENL, TOMOEICEEDITTWET,

AASeTol- Y- Relelal Press contact : Ayumi YOKOYAMA Tel : + 81 (0)3-5789-0083 ayumi.yokoyama@sopexa.com
ALLEMAGNE | AUSTRALIE | BELGIQUE | BRESIL | CANADA | CHINE | COREE DU SUD | DANEMARK | E.A.U | ESPAGNE | ETATS-UNIS | FRANCE | GRECE | ITALIE |
JAPON | MAROC | MEXIQUE | POLOGNE | ROYAUME-UNI | RUSSIE | SINGAPOUR | SUEDE | TAIWAN | VIETNAM


http://www.sopexa.com

WINE TRADE MONITOR 2018 . WWW.SOPEXA.COM

—\Brand Image & Reputation/—

FRANCE, THE ULTIMATE WINE COUNTRY

y

QN =D P L BB

e Keyfindingl : 7 U7 HBIIRFITH MU A VBT E N A ERH

TUT TR, AERGEES ORI 67% 03, N—T R FILR0E ORI D U A D5 EOTNC
DNTHZE L TWET,

e Keyfinding2 : LR TITR FAUAD Ry —PAD U A OEBEENREK

HMHED 40%LL EA, ALK TIER v 7 AAD AN XA T DT A U REITILTND E TV E
7,

e Keyfinding3 : TP HNBIEEA LR r—V v 7 —HBBRIEAZXKLT VT, —5FTHEE
BENTWBHIALK

AEOTEICLY | 7OT OHHFIE, TSN EEA LIy r— DL SRFVE AT
ST DA, F v MAFIZ GBS N D BEBRIER OWRE ~OT =L O—D0 ik L LTH
WD LORIERLTOET, 7YX ABERIMT 5 2 & T A L ORFER, BEOREME,
MY 7 — L0 BEATTE 2720, WREORLIZSRHESDTT,

—F. PAEEZIFT-HEMAFOEEN., bk, FLF— Vo R ERMIER TIX. FYF AETTD
AN X AFEEM MM EIZ 2 GO TWARNE LTWET, S SIKETIE, VA U IkRFEIC
COHOLETUANEMEEHTALEVWIEZFNOVELIZRE L TWARWEEMZED 18% N EIZ L
TWET,

AR YTo 1Y CReelnll Press contact : Ayumi YOKOYAMA Tel : + 81 (0)3-5789-0083 ayumi.yokoyama@sopexa.com
ALLEMAGNE | AUSTRALIE | BELGIQUE | BRESIL | CANADA | CHINE | COREE DU SUD | DANEMARK | E.A.U | ESPAGNE | ETATS-UNIS | FRANCE | GRECE | ITALIE |
JAPON | MAROC | MEXIQUE | POLOGNE | ROYAUME-UNI | RUSSIE | SINGAPOUR | SUEDE | TAIWAN | VIETNAM


http://www.sopexa.com

SOpexa WINE TRADE MONITOR 2018 . WWW.SOPEXA.COM

— Formats & Packaging —
FUTURE TRENDS

Half bottles Alternative Labels & Digital
and smaller sizes formats Packaging Technology
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boxed wine and cans see digital technology as a

gins,
traceability .
50% don't see

N2 real added valug in

_ : Belgium and North
Only 28% of Canadian While only 7% in China America
professionals predict growth and 9% in Belgium
in this segment find value in wine cans
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— Wine Categories —
THE ONES TO WATCH OVERTTHE NEXT TWO YEARS
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— (RSANC & BIODYNAMIC WINES — ~ Reciona wines — — VARETAL WiNES —

Organic wines Regional Professionals
make the top 3 for wines selll in the USA have
the first time! a crush on
The category is set to soar Chenin Blanc
Organic wines are THE overriding according to wine trade
trend in Belgium and Japan professionals in every market New trend !

China and Hong Kong
to see greatest growth,
according to predictions
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— Regions —
FUTURE WINNERS

RED : WHITE ROSE SPARKLING
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