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TASAKI

Brand Story

TASAKI, the premium international pearl and diamond jeweller

With our roots in the pearls of the Kujukushima Islands

From Japan to the world

TASAKI was established in 1954, and prides itself on its world class quality and techniques as
a brand involved in pearl processing and marketing. The spirit that goes into this meticulous
work starts with culturing the pearls, and this has been passed down as a legacy through the
TASAKI brand. In 1970, TASAKI succeeded in pearl production through artificial seeding of
Pteria penguin oysters. And, as seven-time recipients of the Minister's Award from the
Minister of Agriculture, Forestry and Fisheries Prize (the highest award presented by Japan’s
national association for pearl appraisal), TASAKI brand is well-respected both in Japan and
overseas. The company expanded into China in 1966 and have subsequently expanded
TASAKI's overseas network in Tahiti and Australia. TASAKI now handle a wealth of different
types of pearls, including Akoya pearls and carefully selected pearls from silver-lipped,
gold-lipped and black-lipped oysters.

*Master of Diamonds’ - Becoming a diamond ‘Sightholder’

In 1994, TASAKI, known as the ‘Master of Diamonds’, became a ‘Sightholder’ with the De
Beers Global Sightholder Sales (DBGSS), which belongs to the De Beers Group, the world’s
largest supplier of rough diamonds. As a Sightholder, TASAKI may purchase rough stones
directly from the DBGSS. Very strict criteria are applied to acquiring Sightholder certification,
including not only corporate strength, but also marketing and price maintenance capabilities.
And most importantly, Sightholders must have superior appraisal and polishing skills. TASAKI
is the only Sightholder in Japan, and obtaining this certification has ensured a stable flow of
high quality natural diamonds. This allows us to offer reasonable prices to our customers and
to continue sharing responsibility for world quality.



TASAKI

Introducing a new corporate identity, developing a new world

In autumn 2009, half a century after it was established, the Tasaki Pearl brand was revitalised.
Major changes were made to the corporate identity and a new brand strategy was put in place
under the name TASAKI. Cutting-edge New York fashion designer Thakoon Panichgul was
appointed as Creative Director, and to position ourselves as a Japanese jewellery brand loved
the world over, TASAKI started with a full-scale refurbishment and reopening of the Ginza
Flagship Store in April 2010. At the TASAKI Ginza Flagship Store as well as our directly
managed boutiques, major department stores and leading speciality stores, the brand now
uses a three-pronged approach: collection lines, bridal lines, and collaboration lines (The
former Tasaki Shinju K.K. then officially became TASAKI & Co., Ltd. on 1% February 2012).
The collection line includes three icon series, ‘balance’, ‘refined rebellion’, and ‘danger’.
TASAKI developed collaboration jewellery line, “TASAKI by MHT’, with well-known French
jewellery designer, Marie-Hélene de Taillac. In April 2013, TASAKI started the production and
sales for its new brand M/G TASAKI. Forging ahead with creating original materials and
pursuing craftsmanship skills, TASAKI developed and launched a new unique material called
SAKURAGOLD™ in March 2011, which the material is now used in varieties of its jewellery
designs. For platinum, TASAKI patented its hardening treatment. The year 2015 will see the
addition of luxury watches to the brand’s line-up.

Beyond the 60th Anniversary - to the Place Vendome

In 2014, TASAKI & Co., Ltd. celebrated the 60th anniversary of its founding. Not
only proposing jewellery with a focus on pearls and diamonds, the company offers luxurious
items that epitomize the essence of the TASAKI brand, such as gift collections and men’s
collections. In addition to opening new boutiques in suitable locations for a luxury brand in
China, Taiwan and Korea, in February 2014, the company established TASAKI FRANCE S.A.S.
in a location facing the Place Vend6me in Paris, as a French corporation. Following the opening
of ‘Espace TASAKI Le Bon Marché Rive Gauche’ inside the long-established Parisian luxury
department store, ‘Le Bon Marché Rive Gauche’ in the same year, in March 2016 TASAKI will
open ‘TASAKI au Ritz Paris’ inside the hotel RITZ PARIS, one of the world’s leading hotels,
which overlooks the Place Vendome. In this boutique, TASAKI will continue to propose its
masterpieces and its latest jewellery to customers who visit from around the world in search
of unique value, including the specially designed high jewellery collection ‘RITZ PARIS par
TASAKT'.
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TASAKI TIMEPIECES

TASAKI launched its high-end watches in August 2015. The move is intended to enhance
TASAKI's product portfolio as a luxury brand. The watches are made entirely in Japan and
offer new value unique to TASAKI and its quest for the ultimate quality, creativity and
craftsmanship. The highlight of the collection is the ‘Odessa Tourbillon’, which is fitted with a
tourbillion, so-called the world’s greatest watch-making mechanism. The women’s ‘serpentine’
jewellery watch also features in the “TASAKI TIMEPIECES' collection which will be permanently
housed at ‘'TASAKI TIMEPIECES Executive Salon’ which is located on the underground floor
of the TASAKI Ginza Flagship Store that has been redesigned in October 2015 for this very
purpose.

TASAKI BAGS

In February 2016, TASAKI will bring the highest ‘quality’, ‘creativity’ and ‘craftsmanship’ to
bear in a new field, teaming up with a young design team based in Gijon, northwest Spain to
launch the 'TASAKI por RELIQUIAE’ of original leather bag collection. Worthy of the
fashion-oriented women who love TASAKI's jewellery, TASAKI will present the collection in
selected boutiques in Japan and overseas as a new proposal of fresh and fine style.

TASAKI Charity Project 'MAGOKORO JAPAN’

A month after the Great East Japan Earthquake in 2011, TASAKI initiated its charity project
*MAGOKORO JAPAN'. Charity pieces were desighed especially for the project and all proceeds
from the sales were donated directly to support groups involved in reconstruction work.
Thanks to your support, the project is continued every March 11™ via the company’s online
shop.

Through TASAKI's sophisticated jewellery and other high added-value pieces, TASAKI hopes
to continue providing rich value to all.



