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MetLife Insurance K.K.

MetLife Japan launches “My Flexi” and “My Flexi Gold”

- Home health care coverage added to adapt to changes in medical care -

MetLife Insurance K.K. (“MetLife Japan”; Representative Statutory Executive Officer, Chairman, President
and Chief Executive Officer, Dirk Ostijn) has announced that it will launch two new medical insurance
products on April 1, 2021: My Flexi (Official name: Whole Life Full In Hospital, Non-CV type) and My Flexi
Gold (Official name: Whole Life Full In Hospital, Non-CV type, with Simplified Issue Option).

The new products are the respective successors of Flexi S and Flexi Gold S, which have been upgraded
multiple times since their launch in 2009 to adapt to changes in customer needs and in medical care. In
addition to updating existing coverage, the new products also offer new coverage.

As the trend of Japan’s super-aging society continues, by 2025, the baby boomers will have reached the
age of 75 or older. To prepare for this reality, streamlining in the fields of medical and nursing care has
become a top priority. As part of health care reform, “home care” is expected to become an increasingly
important option alongside the conventional inpatient/outpatient model.

In anticipation of these coming changes, My Flexi and My Flexi Gold provide options such as inpatient
coverage to adapt to shortened hospitalization; outpatient coverage for outpatient surgery; and coverage
for home care. As medical insurance products, both are essentially based on inpatient coverage, while also
offering a good balance of coverage for inpatient, outpatient and home care.

To support the health of our customers in the era of the 100-year life, these products pay a benefit every
three or five years until the policyholder reaches the age of 100, provided the policyholder is not hospitalized
as specified.

My Flexi Gold is a combination of the main policy it shares with My Flexi and various riders, in addition to
a simplified issue rider that provides customers who have health concerns with coverage similar to regular
medical insurance. These products will allow some customers who cannot apply for standard medical
insurance due to health reasons such as chronic diseases or pre-existing conditions to select coverage from
a long lineup similar to that available to healthy customers.*

Timed to coincide with the launch of the new products, MetLife Japan will also enhance its value-added
services? in areas requiring specialized treatment, mainly including cancer, cerebrovascular diseases and
cardiac diseases. The information provision service, which was previously limited to specialized cancer
treatment, will be extended to other diseases, and will include a variety of information on treatments and
medical specialists.? (The enhanced service will be called “Treatments and Specialists Information Provision”
from April.) In addition, to enhance support for preventing the recurrence of illness for former cerebrovascular
or cardiac disease patients, there will be an additional plan in which health counselors will call customers
periodically to offer advice on lifestyle modification and other matters. (This serivce will be called
“Cerebrovascular and Cardiovascular Diseases Recurrence Prevention.”)

Since 2017, under the banner of #Change Rougo, MetLife Japan has engaged in various initiatives to help
customers realize fulfilling and bright post-retirement lives. My Flexi and My Flexi Gold were developed based
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on the #Change Rougo concept so that customers can live without worry in the era of the 100-year life.
MetLife Japan will continue to provide insurance products that meet the needs of the times.

1 Some riders are not available for “My Flexi Gold.”
2 Details of value-added services are as of March 2021 and are subject to change or suspension without advance

notice. The value-added services are provided by various service providers commissioned by or in partnership with
MetLife Japan. As such, the value-added services are different from coverage provided by an insurance policy. The
value-added services have terms and conditions and some requests may not be accommodated. For details and

updates of the value-added services, please visit the MetLife Japan website.
3 Medical doctors in active practice who are qualified as medical specialists satisfying the requirements specified by
various academic societies, etc. and have been selected by the Doctor-of-Doctors Network® council operated by

T-PEC Corporation, the provider of these services.

-END-

About MetLife Insurance K.K.
MetLife Japan started operations in 1973 as the first foreign life insurance company in Japan and currently

operates as a Japanese corporation and an affiliate of MetLife, Inc., a leading global financial services
company that aims to help people become more self-reliant and able to pursue more from life. MetLife
Japan provides a broad, innovative range of products through diverse distribution channels to individual
and institutional customers. For more information, visit https://www.metlife.co.jp
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