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Smart Home - Revenue
Worldwide (billion USD (US$))
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Top 5 (2022) in percent

W 1. United Kingdom 45.8
ﬂ' -
'f 2. United States 43.8
3 L 3. South Korea 43.4
»
4. Norway 40.6
. Australia 38.1
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Homes Are Only Getting Smarter

Estimated number of households worldwide
with the following smart devices (in millions)

W 2022 2027

I 131.4
Smart speaker 335.3
Smart security camera Y
180.7
Smart big appliances B 177.6

I 72.2

Smart small appliance 172.1

Smart smoke detector I 48.4

B 303

55.2

116.2

Hub/gateway

As of March 2022
Source: Statista Technology Market Outlook
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Awareness of smart device keywords in Japan as of May 2020

| did not know about them 43.3%
Smart speaker 43.2%
Smartwatch 38.4%
Smart home appliances 36.5%
Smart lighting 29.9%
Smart home security 19.7%
Smart assistant 18.8%
Smart door phone 13.8%
Smart energy monitor 9.2%
Smart smoke detector 7.8%
Smart home entertainment 6.4%

Smart plug 6.1%
0% 5% 10% 15% 20% 25% 30% 35% 40% 45% 50%
Share of respondents

Source Additional Information:
PwC Japan Japan; May 25 to 26, 2020; 2,000 respondents; consumers of general households throughout Japan; multiple answers pos
@ Statista 2021
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USERS BY AGE USERS BY GENDER USERS BY INCOME

2021

Japan

United States

0154
o [ NEE o N

0 10 20 30 40 50 B0 70 B0 90 100
in percent
® 18-24 years @ 25-34 years 35-44 years 45-54 years @ 55-64 years

ERIFIREDFHRES

Vv Statista BAA T+ AHE

2t RITARY - D) UKAER

K& ERE OF

FR7Eih @ T150-0001 BRREFEBXM=RI6-28-5 =HE) L3k
BEANE I ROUT S 3 > BIDMETHRBT —9IN—X

URL : https://www.statista.com

JO% : https://note.com/statista

VLIVING TECHif& BFHE

¥ — g EIE ALIVING TECHIRS

FRTEHE : RREPBXmBILST B-4-35 £DOU55FILEIL
%L : 2020%4828H

233CHP : https://www.ltajapan.com/


https://www.statista.com/
https://note.com/statista/
https://www.ltajapan.com/

LIVING TECH

IH
E l ASSOCIATION JAPAN

=]

(3-3 =1
RRIESE : IUTF Bsh (VU I RDHEAEH RIS/ LivingTech 5> T 7L > X2017-2018F 1)
KRFIEE  ZFH K (FV v/ EESt Alexa 125 —F>3F)L BHEEFEKRSD AEE)
HE  FHE—- COZI72v/) RS O3 1 —N 558 FEIR)
BE A RS Vv IORRESH SOV U 1—-23> XMt X7+« 2OKE VU 11— 3 > BERIESD
fRIEEbR)
HE KA &= (—HEEARBET v I R A)
HE R wic (YKK APKIStt SEFFERESIR)
HEILH % (7A0ORY b2y (CERASH BUTRE X—U7 1 I KER & FiREEHAREER)
5 K 858 (TMIEEESEHFR /(— b — ##EL)
BER A B GRRENITFZ—/\— bFr—HA et IRGEAS SESFEES BISIR VE> D - 729)ILAFT 1 71
=)
AT 4 )= hF—
[RoomClipJ https://roomclip.ip/
F@DIME] https://dime.jp/
[Statistal https://www.statista.com/regional/392/Japan

VARUU—-X([CETIBBLEDE
— A%t EIEALIVING TECHI S PRIEZH HAAE
TEL : 03-5766-2590 (U _/ARZHASA)  Mail : info@ltajapan.com


https://roomclip.jp/
https://dime.jp/
https://www.statista.com/regional/392/Japan

