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Human
Intelligence
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Sei-katsu-sha Analysis
Data System
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Enables next level planning
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Creste Audience Segments for media planning & Ad delivery | Reveal Brand Archetypes Sei-katsu-sha Inslght-Based Digital Media Distribution

Individual Desires
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Main Group Female GEN X Female GEN Y Female GEN Z Health: Holistic beauty is trend across regions

Beauty & Personal Care 15.0% B 5% | B
Beverage Consumption 14.8% B B
Capital Markets 149% I s 6% I
Car Purchase & Financing 214% | JEES . > Beauty from
Conscious living
Car Technology & Innovations 7.5% B o | X3
Commerclal Automotive 19.6% B nox .
Demographic Information sesx [N 2o+ [ :; o
Dining 16.6% I nox . o~
Electric Cars 201% . 22 s
Fashion 32% B B e Holistic wellness
beauty
Financial Life 248% | 3 . 222
Food and Ntrtion 1e% . o e
Food Consumption 250% s kL] I 2 0% -
Health and Fitness 230% . 2% ===

Home Appliances 76% | EX . 53%

207%

Active / Athletic &
Home Electronics n.3% W 5o | B beauty s

Hybrid Cars 16.9% B % - 147%
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THE EVERYMAN

solarpunk  [IS7% 05% 05% 05% 07% 02% 05%
Photorealism [l 4.9% S3% 6% EEEGS% NNV NN O-4% [ 0M%

Retro-Futurism [ 38% 06% Weox  lax [ EE P 0%

Boujee [l 37% 38%  Nesx EEE26% M24%  ES2%  EESe%
Classicism | 1.0% 03% War%  @3e% jos% 1% 18%

Adventurecore [ 35% S7% | 22% §23% W30% W% [ S9%

Rangercore []1.6% 9.4% ] 24% [EE W% 4% W S7%
Urbancore ] 1.4% 09% J15% ns% s 0% 2%
New Age [ 24% 03% 45% 18% 20%  us% 20%
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)\’i@?&% Boujee 21.95%
Mad Scientist 17.07%
VSCO girl 14.63%
New Age 7.32%
Craftcore 4.88%
Minimalism 4.88%
Yuppie 4.88%
Brocore 2.44%
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Happiness T 38.3%
Serenity EEe 17.07%

Solitude —2.77%

Vitality %

Fear I 10.64%
Boredom W 213%
D @
Community Bl 213%
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H+ Growth Ecosystem
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Multi-Source
H+ Network ' Data Connectivity
H+ Solutions
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@ Hakuhodo Original Data

@ Clients' 1st party Data

e Experience @ Platformers’ Data
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Integration
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