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Monthly income
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Spending patterns by Category and Ranking
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Purchase channel preferences by Income level

Physical stores © Online © Both

High Income 3.92% 41.18% 54.90%
Middle-Upper Income 3.76% 52.63% 43.61%
Lower-Middle Income | 7.87% 49.54% 42.59%
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3.3. BAREICHEIFIERERRD ?
Factors Influencing Purchase Decisions

Quality 60.75%

Price 60.25%

Online reviews 36.50%

Personal preferences 30.50%

Brand 18.50%
Family and friends' recommendations 11.50%
Environmental sustainability 7.25%
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Monthly spending amounts
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Visit experience by Income level

Visited © Not visited

High Income 60.78% 39.22%

Middle-Upper Income 23.31% 76.69%
Lower-Middle Income |8.33% 91.67%
U;’/n Sd% 10‘0”&

DRELT BARZFNIZZEN DD ANE 20%(SEET . 20 mh'5 29 D1 > RRS 7 ADH]
Tld. BARRILGHINAIBPA TRV EZRL TS,



FRrAS/K#E L5 BARERE ORI(C (LR VBRIBIR N BN F T . FRfEh BT NIE, SHBEERED
ZESOBX. BFMSETEEABRMEC BENBHIFINRITORSBIREELIZO TS RIEE
N HBIEZRLTVS,

4.2. BRI AR DS 55RITHEN?

Intention to visit based on Visit experience

Interested © Not interested

Not visited 96.56% 3.44%

Visited 90.00% 10.00%
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4.3. 1Y RS 7 DBEEICEOTRADWBIRITEEL?
Travel activity preferences

Experiencing the seasons 55.91%
Enjoying Japanese cuisine 50.39%
Visiting famous tourist attractions 44.09%
Enjoying Japanese paop culture 43.04%
Experiencing traditional culture & history 39.63%
City activities 36.75%
Relaxing activities 28.61%
Nature activities 27.56%
Shopping 23.10%
Art activities 19.69%

Beach activities 7.87%
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4.4. BXTOIRITFEIL ?

Travel budget per person by Income level

High Income 22.45% 40.82% 16.33% 12.24%  8.16% Below 10 million IDR
10 million - 20 million IDR
Middle-Upper Income 30.95% 50.79% 11.90% 20 million - 30 million IDR
30 millien - 40 million IDR
Lower-Middle Income 59.71% 25.24% 9.22% Above 40 million IDR
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4.5. AXRBENDEZIL ?

Concerns based on Visit experience

Cost © Language barrier © Cultural differences @ Safety ~ Visa requirements
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