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Campaign Credits

Brand Partner: GentleForces

Director: Xavier Tera

Photographer: Joshua Wilks

Production Company: Twin Brains Films

Director of Photography: Gianpaolo Lupori
Production Designer: Rika Nakanishi

Stylist: Elaine Jyll Regio

Hair: Kaz Fujiwara

Makeup: Rie Shiraishi

Nails: Hana4

Cast: Kotona Minami (@kotona_minami), Kiko (@kiko_magma), Miki (@miki_guutaramama)
Casting Directors: Yuuki Sakamoto, Kin Hage Inc.

Post-Production: Outpost


https://www.instagram.com/kotona_minami/
https://www.instagram.com/kiko_magma/
https://www.instagram.com/miki_guutaramama/

<I/HEHIL IV >
J5>R4% : kate spade new york / T~ ZR—R Z1—-3-%
RIWVEDEIE | 1K ZAR—R ARIX—H-EX
Tel: 050 5578 9152
https://www.katespade.jp

Campaign Images & Video:
Key Visual Images: HERE
Japan Holiday 2026 Campaign Video: HERE / YouTube
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About GentleForces

GentleForces is an independent transformation practice, inventing, reinventing and evolving brands
on a global scale. Driven by an interdisciplinary model to Always See It Different, GentleForces
delivers innovative creation that builds brands for the future.

Website: www.gentleforces.com

Instagram: @gentleforces_

Press Contact
T4 K- AR—R Z1—3—% # : mhayashil @katespade.com Tel: 050-1791-4683


https://www.katespade.jp/
https://www.gentleforces.com/
https://www.instagram.com/gentleforces_/?hl=en-gb
https://www.katespade.jp/?&utm_source=pr&utm_medium=referral&utm_campaign=20251114&utm_id=FY26_Holiday
https://ourtapestry.sharepoint.com/:f:/r/sites/KSJ_Marketing/Shared%20Documents/Forms/AllItems.aspx?id=%2Fsites%2FKSJ%5FMarketing%2FShared%20Documents%2FMigrated%2F06%5FPR%2F04%5FPress%20Release%2F2026%2F03%5FFALL%2F0818%5FFALL%2026%20Global%20Brand%20Campaign%2FCampaign%20Images%20%26%20Video%20%2D%20Share%20folder%2FStills&p=true&share=cgooEmd0lud1TbMope%5F57LT6EgUC6tMfl1zY4Rx1pTRAFqDkVQ
https://ourtapestry.sharepoint.com/:v:/r/sites/KSJ_Marketing/_layouts/15/stream.aspx?id=%2Fsites%2FKSJ%5FMarketing%2FShared%20Documents%2FMigrated%2F06%5FPR%2F04%5FPress%20Release%2F2026%2F03%5FFALL%2F0818%5FFALL%2026%20Global%20Brand%20Campaign%2FCampaign%20Images%20%26%20Video%20%2D%20Share%20folder%2FVideo%2FKS%5F30s%5F16x9%5FH264%5F20261106%2D16h25%2Emp4&share=cQpvL%2D8EE%2DO1SYAVxf2BHcrwEgUCGpcduJNTaly79omFEuyLOA
https://youtu.be/dHTrohWdYgI
https://www.katespade.jp/event.html?&utm_source=prtimes&utm_medium=referral&utm_campaign=20260513&utm_id=FY26_Summer

