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TABLE FOR TWO Receives Asia Marketing Excellence Awards for Marketing 3.0

Tokyo — July 2017 — TABLE FOR TWO, a social initiative that aims to tackle global obesity and hunger
issues simultaneously, has been named for the Marketing 3.0 Award at the 3rd Asia Marketing
Excellence Awards (AMEA) by the Asia Marketing Federation (AMF), one of Asia’s foremost governing
bodies in marketing. TABLE FOR TWO'’s “Onigiri (rice ball) Action” has been named for the Marketing

3.0 Award for being a socially responsive marketing organization in mind, heart, and spirit.

During “Onigiri Action” campaign period (from 16 October through 30 November 2016), TFT asked for
supporters from all over the world to submit photos of their own Onigiri (rice ball) to the campaign site or
via social media tagged with #OnigiriAction. Sponsor companies donated five meals per photo submitted.
In total, the campaign generated 108,8150 Onigiri photos from all over the world and TFT provided

850,000 warm school meals which are enough to support 4,000 children in need for one school year.

Takuya Goto, President of Japan Marketing Association (JMA), said “TFT’s ‘Onigiri Action’ is one of the
most successful SNS marketing cases in terms of the number of participants and effectiveness in
promotion. | believe TFT’s initiative will be an excellent marketing model and a case example in Asia

where food related issues will become serious in the near future” in the recommendation letter.

TABLE FOR TWO will be formally named the winner in an upcoming Asia Marketing Excellence Awards
to be held in parallel to the AMF Annual General Meeting in Mongolia on 22 September 2017.

About Asia Marketing Federation (http://asiamarketingfederation.org):

Asia Marketing Federation (AMF) is a collaboration platform for all the marketing associations in Asia.
Originally founded in 1991 as Asia Pacific Marketing Federation (APMF), it evolved into AMF in 2007.

AMF’s critical mission is to effectively promote the interests of marketing in Asia in general and
strengthening the Asian marketing fraternity. Further details about Asia Marketing Excellence Awards

are available at: http://asiamarketingfederation.org/marketing-excellence-award/

About TABLE FOR TWO (http://www.tablefor2.org/):
TABLE FOR TWO (TFT) is a social initiative that aims to tackle global obesity and hunger issues

simultaneously. Since its beginning in 2007, TFT has served over 50 million meals to schoolchildren

mainly in East Africa and Southeast Asia, with over 700 partnering institutions throughout the world.

® looking for sponsors for “Onigiri Action 2017” &

TFT’s “Onigiri Action” will be back in autumn 2017. We are looking for corporate sponsors to

make this year’s campaign even more successful. Please contact the team for further details.



