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£ ED“Best Retail Brands 2013”

“Best Retail Brands 2013” ¥E YJ57—I/IL735>K TOP50

2013 Rank TIUKHE (US $m)
1 Walmart $141,017
2 Target $25,059
3 The Home Depot $22,940
4 Amazon.com $18,625
5 CVS/pharmacy $15,909
6 Coach $14,577
7 Walgreens $14,400
8 Sam’s Club $13,514
9 eBay $10,947
10 Nordstrom $10,143
11 Publix $9,941
12 Lowe’s $8,839
13 Best Buy $8,067
14 Costco $7,322
15 Dollar General $7,107
16 Victoria’s Secret $6,105
17 Kohl’s $5,654
18 Staples $5,513
19 Tiffany & Co. $5,159
20 Avon $5,151
21 AutoZone $4,372
22 Gap $3,731
23 Bed Bath & Beyond $3,634
24 Old Navy $2,794
25 Sherwin-Williams $2,720
26 GameStop $2,531
27 Ross Dress for Less $2,112
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28 Michaels $1,966
29 J.Crew $1,805
30 Banana Republic $1,757
31 T.J.Maxx $1,742
32 Marshalls $1,698
33 PetSmart $1,649
34 Whole Foods Market $1,524
35 Dick’s Sporting Goods $1,426
36 Guess $1,347
37 Bath & Body Works $1,325
38 Dollar Tree $1,314
39 Tractor Supply Co. $1,282
40 Macy’s $1,259
41 American Eagle Outfitters $1,193
42 Urban Outfitters $1,176
43 Buckle $1,022
44 Big Lots $1,018
45 Family Dollar $1,015
46 Rent-A-Center $940

47 RadioShack $923

48 Express $851

49 Cabela’s $839

50 Anthropologie $836
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“Best Retail Brands 2013” A}4 UF—ILJSFK TOP5

2013 Rank T SURfE (US $m)
1 Lululemon Athletica $3,540
2 Shoppers Drug Mart $3,283
3 Canadian Tire $1,814
4 Winners $698
5 Future Shop $354

“Best Retail Brands 2013” A¥%<a YF—I)LTSVK TOP5

2013 Rank TSUNHE (US $m)
1 OXXO $3,674
2 Bodega Aurrera $942
3 Superama $432
4 Sanborns $164
5 Nutrisa $58

“Best Retail Brands 2013”75¥)L UF—ILFS52R TOP5(TOP10 I www.interbrand.com $8)

2013 Rank TISUKEE (US $m)
1 Natura $3,981
2 Renner $512
3 Casas Bahia $382
4 Lojas Americanas $361
5 Extra $319

“Best Retail Brands 2013” #EE VF57—/L7SYF TOP5(TOP15 [& www.interbrand.com $§8)

2013 Rank TISUKEE (US $m)
1 Tesco $10,810
2 Marks & Spencer $6,550
3 Boots $3,295
4 Asda $1,674
5 Next $1,370
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“Best Retail Brands 2013” 725> X JF—)L7S52K TOP5(TOP10 (& www.interbrand.com $H8)

2013 Rank TISUKEE (US $m)
1 Carrefour $10,264
2 Auchan $3,449
3 Leroy Merlin $1,999
4 Sephora $1,786
5 L’Occitane $1,594

“Best Retail Brands 2013” K4 JF—IJLFS52K TOP5(TOP10 [ www.interbrand.com £g)

2013 Rank TIUREE (US $m)
1 Aldi $2,924
2 Lidl $1,524
3 Edeka $1,508
4 Media Markt $1,296
5 Kaufland $551

“Best Retail Brands 2013” B& Y5T—ILJS52 K TOPS

2013 Rank TSUREE (US $m)
1 Uniglo $3,634
2 Lawson $1,167
3 FamilyMart $645
4 Muji $491
5 Nitori $331

“Best Retail Brands 2013” thE Y5F—/LFS5 K TOP5

2013 Rank TIUREE (US $m)
1 Suning $550
2 Belle $343
3 Semir $298
4 Bosideng $267
5 Gome $152
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“Best Retail Brands 2013”8#E )5—/)L7S5>F TOP5

2013 Rank T SURfE (US $m)
1 Lotte Dept. Store $2,008
2 Hyundai Dept. Store $594
3 Hyundai Homeshopping $304
4 CJ O Shopping $266
5 GS25 $254

“Best Retail Brands 2013”E®@7Y7 UTF—ILJSYK TOPS

2013 Rank TSUKHfE (US $m)
1 FairPrice $1,508
2 Parkson $1,175
3 SM Dept. Stores $934
4 Matahari Dept. Stores $868
5 Big C $569

“Best Retail Brands 20137 )F7—I/ILJ7S52KF TOP5 (TOP10 I www.interbrand.com $8)

2013 Rank TSUREi{E (US $m)
1 Woolworths $4,570
2 Coles $3,645
3 Bunnings $1,107
4 Harvey Norman $642
5 Myer $625
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