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2 Gucci 8,254 6,388 Italy

4,956 3,836

Rolex Switzerland

6 Cartier 4,236 3,278 France

Prada 3,585 2,775 Italy

10 Bulgari 3,330 2,577 Italy

12 Dior 2,038 1,578 France

14 Zegna 818 633 Italy
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