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Design: Takayuki Soeda

Title: The Powerful Message of Left-behind Objects

*Designer’s Comment

I was born five years after World War II, so I lack a real sense of what war entails. I experienced the post-war atmosphere, though,
and I gained a sense of the cruelty of war and the importance of peace from the news headlines that repeated year after year. Today,
wars continue to rage across the globe. How long will humankind continue to make the same mistakes?

When I received the Hiroshima Appeals commission, I sat stunned for a while and wondered how to proceed. I realized how difficult
it would be to convey the horrors of the atomic bomb while espousing peace and a strong anti-war sentiment in just one poster. Was
this task beyond me? I mainly create advertisements for a living. This led me to consider creating an image more grounded in reality
rather than one sprung from a designer’s imagination.

While browsing through materials from that time, I came across “Hiroshima,” a photo collection by Miyako Ishiuchi. With the
permission of the families and the Hiroshima Peace Memorial Museum, Ishiuchi was commissioned by a publisher to photograph
articles left behind by atomic bomb victims. What struck me most were the clothes worn on that fateful day. As you’d expect, these
were ripped and torn. Ishiuchi explained how she had placed the items on a large lightbox to shoot them. Perhaps I shouldn’t say this,
but despite the tragic air, the objects also had a certain beauty, perhaps because of this backlight effect. The rawness is stripped away,
with the photos portraying that awful moment in a powerfully symbolic way. Ishiuchi showed it was possible to represent the horror
of the atomic bomb symbolically rather than directly. These artifacts contain a strong message: “Never forget what happened.”

With Ishiuchi’s consent, I used one of these photos to create the poster. Even now, each year brings new donations of treasured

artifacts from the victims’ families. Ishiuchi also continues to visit Hiroshima annually to take photographs.

*Profile

Takayuki Soeda was born in Fukuoka Prefecture in 1950. He graduated from Tokyo Metropolitan Kogei High School with a
concentration in Design. After working at Standard Advertising, SUN-AD Co., Ltd., and Nakahata Advertising Design Office, in
1995 he established Soeda Design Factory. During his long career, Soeda has produced ads for clients including Suntory, Shinchosha
Publishing, The Seibu Department Stores, Tokyo Gas, TOTO, Iwataya, JR Kyushu, Sharp, ANA, Toyota, Tombow Pencil, FUJIFILM,
Ajinomoto AGF, The Asahi Shimbun Co., Nike, Japan Medical Association, Takahashi Shuzo, Iwanami Shoten, NHK, Japan Racing
Association, Nomura Holdings, Goto no Tsubaki, Andersen, earth music&ecology, and Takarajimasha. His awards received to date
include the Tokyo ADC Award, Tokyo ADC Member's Award, Asahi Advertising Award, Mainichi Advertising Design Award,
Nikkei Advertising Award, and the Japan Advertising Award Yamana Prize. His publications include Soeda Takayuki no Shigoto to
Shuhen (The Work and Activities of Takayuki Soeda - Rikuyosha), Takayuki Soeda (gggBooks / TransArt), Soeda Design Factory
Thereafter (Bijutsu Shuppan-sha), and Jidai no kuki: Soeda Takayuki ga Tsukutta Shimbun Kokoku Hyaku-sen (100 Newspaper Ads

Created by Takayuki Soeda - Genkosha).



