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“Two Years in Review” RERF IR SRERPITRELR
— Recent developments in the payments
world
TR Managing Director, Payments Lead, Kevin Grieve
“Digital Payments: A Global Movement North America, Accenture
—Top 10 Trends”
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“Our Efforts and Expectations on MaaS RELFEALR
for the Authentication and

Progress of Credit Card Settlement”
T—~yiar EVP, Chief Digital Officer, IDEMIA Marek Juda
“Digital Identity and the Future of Payment

Authentication”
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“Driving a Trusted Future HITRE TS

— Human Centric Innovation”
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“Regional Invigoration by Spreading Inbound RERHx R THRE
Tourism Around Japan”
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