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4. SIZTHEE
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As of 10/24/23 - R12

Banquet Kitchen & Prep Area ‘
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2023 JAPANESE FOOD EXPO

SAKE, SHOCHU & BEER

46 | 44 | 37 36 | 40 | 38 | 34 13 | 14 2 3 i
47 | 45 | 43 42 | 41 | 39 | 36 15 | 16 4 5 (z,

JAPAN'S LOCAL FAVORITES ? @@ E
60 | 58 | 56 | 54 51 | 50 | 48 17 | 18 6 7 4
61 | 69 | 57 | 55 53 | 52 | 49 19 | 20 8 9 @ 4

RICE, TEA & SWEETS

67 | 66 | 65 | 64 | 63 | 62 |

SAKE, SHOCHU & BEER

:‘:

3

SUSHI

[SURVEY CORNER |

m
>
-

SEAFOOD & NOODLE
* 11-12. AUTEC
* 23-24. UWAJIMA PROJECT Co, Lid.

» 25,
- 26,
- 27.
- 28
- 29,
= 30
* 31.
= 32.
- 33.

Orland Japan Co., Ltd.
TOKUSHIMA Fish Market Co., Ltd.
SENGYO MARUMATSU, KK.
FUJI TRADING Co., Ltd.
Ichimasa Kamaboko Co., Ltd.
BLDSTONE Co., Ltd.

Misaki Megumi Suisan Co., Ltd.
MYOJO U.S.A., INC.
SCI+BLUE FINA

SUSHI
* 68. ROLL & NIGIRI SUSHI

JAPAN'S LOCAL FAVORITES

* 17-20. Hokkaido

* 34-35. Sake Fan Community
36-37. JAPAN STREET

* 38
= 39,
* 40.
- 41,
. 42,
* 43,

- 44

. REIFA JAPAN Cao., Ltd.
+ 45,
* 46,
. 47.

ICHIDO

Yorozuya Jozoten Co., Ltd.
JAPAN IMPORTS NOW, LLC
Natural Health & Beauty Quest Inc.
KIRIKA CORPORATION
Fukugen Shuzo Co., Ltd.

Tamaya Noodle Manufacturing Co,, Ltd.
YUZUYA USA INC.
Koyanagi Farm

© 48-49.
Council

*+ 50.
* 51,
* 52,
* 53.
* 54,
« 55,
* 56,
* 57,
~ 58,
* 59,
* 60.
« 61,

M

CLAIR

JTB USA/JNTO LA

JTB USA/JINTO LA
SHIZUOKA PREF. / JA SHIZUOKA
Fermented foods

Onox MTT Co., Ltd.
HATCHOMISO

KAIREN Co., Ltd.

MAMMA ROMAN
IYOYAFOOD Co., Ltd.

Kamei kogyo Holdings Co., Lid.
SUGIMOTO SHIITAKE
GADRE

of Local Authorities for Intemstional Relations

SAKE, SHOCHU & BEER

* 1. Suntory Spirits Limited

* 2-5. Mutual Trading

* 6-9. Wismettac Asian Foods, Inc.

* 10. SAPPORO U.S /A, Inc.

* 21, AMACHI HOSHI SORA "Mt fuji SAKE™
* 22 Amami Kokuto Shochu

RICE, TEA & SWEETS

* 62. BAKE USA INC.

* 63. FDI, KK.

64. Koyo Orient Japan Co., Ltd.
65. NANIWA KONBU, K K.

66. New Niigata rice Network. LLC
67. AUTEC
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6. KBEE7> - bDERO
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Under 18
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BhEIEE 196 A
R 100%

Q1 RIBEDF /B

61
{31.1%)

2
(11.2%)

?3%]

uaz%}

10

White / Caucasian
Hispanic / Latino
Black / African American

O Native American / American Indian

160

140 |

120 |

100 |

80 |

60 |

40 |

20 |

(0.5%)

(5.1%)
18-24 4554 854
82
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Aisan / Pacific Islander
Japanese

Korean

Chinese
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6. Fi5E7>r—bOERO BxIEIEE 196 A
/Fﬁl-
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Q4 AN NEHRDAFFE
60
(27 %)
50
(23%)
% (18.9%)
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20 (8.177"/9)
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2 (2°/)
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Q5 RHEEMOEREMIfEITLIEN ? (BHEEA)

All of it./ Actupi ball/Beer/Blue fin / Scallop /Buri/Butter cookie
sandwich/Crab cakes/Fish/Chicken Karagge/Green Tea/Green tea
latte/Frozen custard/Hand roll from Hokkaido?Uni /Ice cream/Ikura/Live
Tuna/Konnyaku/Nigori sake/Niigata rice/Octopus sashimi/Onigiri/Takoyaki/
Seafood/ sushi/pudding/shochu/Wine/Tofu and ponzu/

Q6 A0, RYFZSEDINY MCIHEBULELH ?

Yes : 155
No : 40

Q7 BARROEISRE? (HAZKA)

Good, Delicious,
Very formal and tasty
It's delicious and makes me want to travel to Japan.
LOVELY
| enjoy them
Hearty, amazing
Fresh and good
Fantastic
Really fresh and would come again
Umami
Very good! Had a great time and food was excellent
Very nice and refreshing, light and easy to drink
Very positive. Delicious and diverse!
10/10

Very good look forward to next event
One of my favorites !

Great taste, less geeasy

Very clean and fresh

Unique and Tasty

Tuna and scallops

Exceptional

Clean, pure, natural flavor

It's the "bomb”

Great, frozen things not as much.

It’s very crisp, fresh and well thought out.
Need to buy more

Top 3 in the world

my favorite cuisine and still is!
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6. KIZEB7 - MDFBERG BhEIEE 196 A
AREER 100%

Q8 BARZEERECTEATIN ?

#1 In Authentic Japanese restaurant

160 148
(75.5%) #2 Casula Japanese Restaurants
140 #3 Food courts at Japanese Stores/Supermarkets
#4 Asian Fusion Restaurants
120 #5 Cooking by yourself at home
#6 Frozen meals or Ready-to-go meals at home
100
(44 4%
80 (39 3%: 35 7°/
( @) s0
Y
&0 {30.1%)
40 26
{13.3%)
20 &
(3.1%)
o | | | I
In Authent... Foodcourt... CasulaJap... Asian Fusi... Frozen mea... Cooking by... EdDfth
kviva > =
Q9 HARZEEECTBALFIN?
159
160
#1 In Japanese supermarket
140 #2 In Asian supermarket
#3 Online store
120 #4 In American supermarket
00 #5 | never bought any Japanese food
#6 Restaurant
80 |
60|
40 |
23
A (11.7%)
20 | (9. 7 Vo)
4 2
{0.5%) {1%)
o0—— il
In Japanes.. In Asian s... In America... Online sto... | never bo... Raai]

Q10 HARYHADERK 2 B A I H58E (3 ?

70
55 61 #1 About once a week
30.1% {31.1%) #2 A few times a week
0 | ( )
#3 A few times a month
#4 Everyday
50 #5 Only special occasions
#6 Once a month
40 | #6 Less than once a month
30 #7 Never
(15.3%)
30 |
19
oo | (8:7%)
11 11
(5.6%) (5.6%)
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6. RBEE7> - bDERD BROIEL 124 A
fREER 63%

Q11 Zofth, BARBYLHAARYNIOWTOCER (HHEA)

-Add Mochi next year

-The expo was an amazing and eye-opening experience. The food and drink
were amazing to sample and would love to try again

-Eye opening to a lot of good brands. Will love to try looking for them in
stores and online.

-Bring it back to LA in 2024

-Such a great event!

-Better line management

-Great event - Look forward to more!!! &

-Great vendors! Super friendly staff. Superb food selection. I would have liked
to see more vegetables.

-Bring more variety of Japanese food and drinks

-This was awesome Kkiller drinks

-It was small area and not organized. Some people are not nice to older
Japanese.

-Lines were long and hard to figure out

-Very good variety of Japanese goods and services

-Awesome. Could be more organized

-1 plan to attend again

-It was so much fun. and i am really impressed

-Thought it was a really great event with a good assortment.

-The show with the family and drums was amazing!!

Q12 S&. COLIBANRY MOBHSENERLLNESH

96
100 (77.4%)

90|
80 |
70 |
60 |
50 |

40 |

(22.6%)
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20 |
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8. HE- -thm-BELERHE&F (51621t /Elk)

ETI@ Los Angeles
<IBARR>

HERER/HiE (BX]

HEER/EiF CRE)

1 BRE/IMIIRE 35 BLUEFINA Inc.

2 fRRESEHR AT 36 GADRE USA Inc.

3 SAKE Generation k&%t 37 MYOJO U.S.A. Inc.

4 | RS FERE 38 AUTEC Inc.

5 BRESt FREERR 39 SUNTORY BEER

6 KB ERSE 40 SAPPORO USA

7 REIFA JAPAN Co., Ltd. 41 JTB USA, Inc.

8 R EtEE 42 SUSHI CHEF INSTITUTE

9 MAMMA ROMAN#R =1t 43 MUTUAL TRADING

10 R SHAZAREE 44 JFC INTERNATIONAL

11 HRRESHAYIALLTAT4 45 WISMETTAC ASIAN FOODS

12 | KsHFFERR 46 HERO USA

13 SESMN\TIRG 47 KIRIKA CORPORATION

14 | JO0-)0ULFvF> 48 Natural Health & Beauty Quest Inc
15 JAR#E,/FRE)IR 49 JAPAN IMPORTS NOW, LLC

16 | 242N\ I M= 50 BAKE

17 BRER =L T7) 51 JNTO LA OFFICE

18 = IR REUKE 52 JETRO LA OFFICE/SAMPLE SHOWROOM
19 | ABAVIS b2y Ukatt i - BEER /B (BF/KE]

20 BEIENERLY 53 SHINKIN CENTRAL BANK (NY)
21 | SRRASARIEET 54 JETROEEIREEZIBIRIVY- (FERER)
22 | TRV ND-IERETT 55 Japan Local Government Center (NY)
23 EILRA =tk =1t 56 HAKATA ENGYO Co., Ltd. (BER)
24 —IEEiR =t 57 MARUKIN FOODS Co., Ltd. (RERIR)
25 | ELEEAstt 58 MINAMI FOODS Co., Ltd. (&ZF8)
26 | BHEAMHKAAHT 59 MIREICA Co., Ltd. (dtiEiE)

27 | mERTEKISH 60 GATOH FOODS Co., Ltd. (Jti@&)
28 | Orland Japan 61 JRA SOUTHERN CALFORNIA (LA)
29 | FHNBTOS T MRt 62 HICHIMIKAI USA (LA)

30 | dbBEERREER

31 | ARAEEA IbEBEECIREEE

32 FDI

33 | EBEER FRRER)

34 | Fermented Foods

10
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9. HEEA7> - MDERD

Q1 COARY MIEHDOESRRILARDIZICIIEEUIH ?
(5= IFBIHICIIOfR. 1. =F<KEIIIITIRh o)

How useful was this EXPO to your business? (1 = not useful at all, 5 = very useful)
fRY NERULE

27 responses
15
10
‘ 5(18.5%)
0(0%) 0 (0%)
0
1 2

Q2 REEZDANY NMIHBUEWTIH ?
(5= BIEHELREL 1 =HEUERL)

Do you want to participate in JFE next year? (1 = absolutely no, 5 = absolutely
yes) SHEIRY MAOSNES

27 responses

15

10 11 (40.7%)

7 (25.9%) 7 (25.9%)

2{7 4%)

11
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9. HER&7>7—-bDERD
Q3 COARI T, AR /e R sRERVWZ I EUIED ?

&K

25

20

15

10

| I I

0 I [ [ |
0~499 500999  1000~1499  1500~1999  2000~2499  2500~2999 3000 over

AR

A AR AN 1 45,461 A9

Q4 TOANRY NTHLEAFLDONA Y- RN TEELIH ?
8

25

20
15
., i N = =
0 1~5

6~10 11~15 16~20 21725 26~30 31735 36740  41~45 46750

v

A5

TSR « 93054
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9. HER&A7>r—PMDFERG
Q5 LTHRORH, BRI BAHERBAZBEZN STIN ?
(BEf : K RJL)
(R RoAFH & (FSE—EFELUARICKIIN RIAFNDIEEZRT)

8
20
15

10

0 IIIIIIIIII [ | [ . [
o) o)

,f\g%* S P LS PSS PSSP S SPS S S S P
RS A N A PN S P N S LA . LS N M\ P LN - ™ LN
N e o S - o i S o o LA o S A AN o oI R\
TP L S TS TS S TS &I
ST P EFLCLELLELELELSLSLSESLESLSELSLSS
NS S MO SO SR« S S L LS LSS R S MK LS LS L
o~ A S S R I AN I - a1

B%#/ BF RIAHFEE : $986,850

SEWFHCHEANTIKET -RCBWTIE, EJLRAM=>hCostcoD/)\ (17 —¢75
RZITV\ FERETIEIRVN, SRENET T FEAITCORG|ERDEIREMEE RS
TW3, Fle. EATIHZEZDLARINSS|IEEVN GO, TRBHIELR
WD LARSIDMSTAANIE1 -5 -ZBEN. SEESIH1EF2 0] 8E 4N
IERICEV. IIX T, U=, UX5, IMFITZROTVBRA =T RSV IABLARTY
MEEIEEUNEL CESIFIHBEEZSAICEFRLVVEVEKCEICRZEBNN
9,

Q6 5ol FOAHIRIAHNGDEREEDNA Y —LEnizeEDTUIN ?

-99 Ranch Market - Glad(#k) SRAR SALES SQUAD LLC
+ Bun Geiz Corporation - Kobayashi Noodle USA

- Walong Marketing, Inc. - Costco

- Hero USA - Underson Seafoods

- Marin foods - Mutual Trading

- SIPT - LANSYVEEMRE (8 answers)

- Suzuki Marketing

13
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9. HE&7>I—-bDFER®

Q7 BN RIAHDHDEDE kB (A TURN ?

-2UIE JOEBA R

-DESDETR BEYIEM

- B/ \vw) -Suntory The Premium Malt’s
- YR ARRER -FEIL

-\ T IKIE -BHAE

-H935)(R4A -BEE

NOLG—N> - yE—

Q8 SEIDExpoNDHFEZIBL TSN 3 I TULIN ?

A=y NE(SE tEmIRTEZ I DEDKTIE

-ZDREEZ-X

SFLW A —LDEEW

SREORNBIRMESE

PN

- F I (IHTHONEREBTEEVLTVETAANE 15 —ZRHT
MSRERA(CEMURINIETERRMN RO ENHf

- 7 XUNOER

P AN THFHIENEFZE U TER

B @B ARORRE 2D TREU

BRETOARL—23>0E> MME5ENTE

- TIGFIREBER DBEZEDOR G

-BEE DIELT
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9. HER&7>7—-bDERG
Q9 ZOMDIA> b ($r#%)

- SEIETROZANT -8 THROMAZ W EERERH O

- FHRELRV
- HoWRFILTITIDO TBtoBORS RN b HF TSR RN I
- HIBIDZRIOAHEN RN TS
- TAANEI-5—. N(V7—, TO-D—-RBREDFKZHNMDROEREUT
- AARZI-TYRNTBICEBIENBANSKEOEAZZIBSDEE\-RILAEW
- TAANE1I-5-LOEHREBNICERUOTEIERBRE THho
- BHRODOBMDTHDIZIOTLVBEXpOL LVDENSR
- JFC.HRBIEZREDHER. ERREE THMR(CRof

« EDZLDOVIPY®, 1IN I Y —EHER2EH2880)

- ZADOFISEOBRTIHLXEADAISREL TTEITEEEDR
- BEOTLEL T -2av(CEENSETVRERE#IN Ok

1 0. JAPAN STREETADE R (&) AR

JE«TI@ Los Angeles

JAPANESE FOOD EXPODRERINS. LAY EEREZHFLI/NEEREADEH
WA EEERENBLKYTO-F2UIh RONBHEFRE MEZ I HEL TOBIRTT.
S, 12A0ESPEZESFZIBL XAV TO-FOMREBEZILAL. 12AKETO
HABRICIE) TSR D EEREERDHER - LR Z A T TE

11A308R DS IREL : TL324F

DA
1 13-Aug
2 z4-Aug
3 z4-Aug
4 28-Aug
3 28-Aug
& 2g9-Aug
7 2g9-Aug
E 27-5ep
9 zg-5ep
10 3-Oct
11 s-0Oct
12 g-0ct
13 g-Oct
14 g-0ct
15 9-Oct
16 20-Oct
17 20-Oct
18 26-Oct

JFE Japan Street Buyers Registrations

JTM Inc.

Gindaco USA Inc

HERO USA, Inc.

Sapporo USA, Inc.
Marugame Udon USA LLC
AKT Trading Inc

AKT Trading Inc

Trad Japan Corporation
elac

Arai Enterprize

Sushi Kaneyoshi
Tenkatori USA Inc.

Japan Taste Marketing Inc
Maoren lzakaya

TM5 Cafe and Grill, Inc.
GOOD LUCK USA
VORTEX USA, INC.
lapan Market

Stella Spring
Yosuke Shiino
Hiroharu Takeuchi
Takeshi Miyahara
Daisuke Muracka
Yuta Tsujioka
Akikazu Kimura
Takeshi Yamakawa
Reiko Yamada
Yuko Monge
Yuichi Ito

Shiori Yamamoto
Hitemi Noguchi
Enwy Lau

Keiko Kuroda
Koji Furuta

MICK HARASAKI
Yusuke Motozawa

19 29-Dct  Koraku Group Inc Mamoru Tokuda
20 29-Oct  ChushiLa Michael Chu

21 29-0Oct KIRIKA CORPORATION Rika Kitto

22 29-Dct HONU 5QUARE Leslie Chan

23 29-0ct  UKA Toshihide Kotake
24 29-0ct  grow and prosper albert gaytan
25 29-0Oct  Hanbai Solutions LLC Shino Okita
26|29-0ct  Honu Sguare Christine\, Sun
27|29-0ct  Angelus Global Kevin Lobo

28 29-Dct lapan Imports Mow Kana Kobayashi
29 29-Oct Bun Geiz Corp Yamato Miura
30/29-0Oct  JTB Hawaii Travel, LLC Takahiro Sato

31 27-Nov  BClover Inc Lan Lan Chen

32 |28-Nov  Meridian Products Christian Callahan

15
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11. > bOYIIIIES 3= —LRUVBRXFRAHZEZLHBO

OXEMEHIE  2023410A27H (&)

QEMANE  Fai8kE15~ Zi1-H-TFHRFIELEFE
FEI9KF30%9  JFC InternationalzipfERE
Fa11085309 JFCz ¥
Far11bF3059 JETRO>a—-I/I—-LZEHEREE

IEEEL AN ICTCEHREBE

F#1500> ¥
1215009  Mutual TradingZzshE R
F131F159  Mutual Tradingz i H
F#4F1557 Z1-H-FTHRFIUIINEE

OBNEH  35&(130%-Eik)

JFC*(/’S’—T*/EITJI/(CC JETRO>3—I)L—AICT

O > PV AR BEEEE 2 KNADEL
XMEBEZIF ORRATFE 1 >R—4—
2t %55ML . RFTOTHhIZEIEREE
LOFv—\ElEE, Fle, BB E
SELENRZDhENT.

ANZT. JETRO LAOY> ) 33—
I—L6ARU. IRMICHIF R8T
EOEGEHAPERECEREESE D,
SEOARENOEFH TSR, IRTED
JETRODEWDFEAH R E=ERBAL VK
RE. WITNBABHFTEEUARRE
BROSINLEEEEENSHSET
(iiya Y rel 5 o8
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