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o | o | erend
(20095 EXEfE)
1 1 Toyota Automotive 25,661 -16% 70%
2 2 Honda Automotive 18,510 2% 82%
3 4 Canon Computer Hardware 11,442 9% 78%
4 3 Sony Consumer Electronics 11,353 -5% 71%
5 5 Nintendo Consumer Electronics 9,184 -1% 84%
6 6 Panasonic Consumer Electronics 4,549 8% 46%
7 8 Nissan Automotive 2,886 4% 76%
8 7 Lexus Automotive 2,523 -19% 70%
9 9 Toshiba Diversified 2,246 0% 55%
10 11 Shiseido Personal Care 2,215 3% 37%
11 12 Komatsu Machinery 2,190 8% 77%
12 10 Sharp Consumer Electronics 2,003 -9% 48%
13 13 Nikon Optical 1,707 11% 82%
14 14 Suzuki Automotive 1,363 -9% 61%
15 15 Ricoh Computer Hardware 1,234 -3% 57%
16 - Nomura Financial Services 1,177 NEW 47%
17 16 Olympus Optical 1,095 -9% 58%
18 19 Bridgestone Automotive 1,089 4% 76%
19 18 Mitsubishi Electric |Diversified 1,046 -2% 33%
20 17 Daikin Machinery 1,007 -6%0 62%
21 20 Yamaha Diversified 759 -11% 68%
22 22 Asics Sporting Goods 742 12% 58%
23 21 Konica Minolta Computer Hardware 720 -4% 72%
24 23 Fujitsu Computer Services 644 10% 37%
25 24 Hitachi Diversified 637 10% 41%
26 25 Mazda Automotive 629 9% 73%
27 27 Shimano Machinery 597 8% 88%
28 - Unicharm Personal Care 587 NEW 39%
29 - Ajinomoto Food & Beverages 567 NEW 32%
30 26 Mitsubishi Motors |Automotive 556 -3% 75%
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2011 | Sector IINEE| grimin
(20094 E5£4E)

1 NTT Docomo Telecommunications 10,757 10% K
2 MUFG Financial Services 5,750 22%
3 Softbank Telecommunications 4,133 10% i
4 SMFG Financial Services 3,648 15%
5 au Telecommunications 2,981 10%K i
6 Mizuho Financial Services 2,820 169%0
7 Uniglo Retail 2,606 17%
8 Kirin Food & Beverages 1,809 25%
9 Kao Personal Care 1,602 25%
10 Rakuten Internet Services 1,360 10%kK i
11 Tokio Marine Financial Services 1,184 17%
12 |Asahi Food & Beverages 1,030 10%K ik
13 Nissin Food & Beverages 978 15%
14 Secom Security 847 3%
15 |Lawson Retail 817 10%K il
16 |TEPCO Energy 785 10% K i
17 |Mitsubishi Estate |Construction & Real Estate 672 10%K il
18 Mitsui Fudosan |Construction & Real Estate 593 10%K i
19 NEC Computer Services 566 20%
20 FamilyMart Retail 498 15%
21 |Dai-ichi Life Financial Services 490 10% K it
22 Yakult Food & Beverages 483 24%
23 Benesse Education 465 12%
24  |Meiji Food & Beverages 431 10%K i
25 |Sekisui House Construction & Real Estate 387 10%K il
26 |NTT Data Computer Services 378 10%K il
27 |Daiwa House Construction & Real Estate 363 10%K il
28 Mobage Internet Services 356 10%K i
29 Orix Financial Services 352 20%
30 Gree Internet Services 345 10%K il
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“Best Chinese Brands 2010” (201078 %R®K)

2010 Brand Sector I35 FiliE
Rank (BBEUSD)
1 China Mobile Telecommunications 29,718
2 China Life Financial Services 14,578
3 China Construction Bank Financial Services 14,093
4 ICBC Financial Services 11,383
5 Bank of China Financial Services 10,023
6 Ping An Financial Services 8,346
7 China Merchants Bank Financial Services 3,399
8 Tencent Internet Services 3,364
9 Moutai Alchohol 3,139
10 China Pacific Financial Services 2,249
11 Bank of Communication Financial Services 1,871
12 Lenovo Electronics 1,481
13 Wuliangye Alchohol 1,290
14 Tsingtao Beer Alchohol 1,242
15 Shanghai Pudong Development Bank Financial Services 1,192
16 Luzhou Laojiao Alchohol 1,081
17 Baidu Internet Services 1,018
18 Citic Securities Financial Services 861
19 Li Ning Sporting Goods 845
20 Dongfeng Motor Automotive 781
21 Anta Sports Sporting Goods 772
22 Citic Bank Financial Services 757
23 Changyu Alchohol 743
24 Minsheng Bank Financial Services 738
25 Industrial Bank Financial Services 657
26 Gree Electronics 605
27 Alibaba Internet Services 588
28 Mengniu Food & Beverages 578
29 China Merchant Securities Financial Services 564
30 Yunnan Baiyao Pharmaceuticals 559
31 Midea Electronics 548
32 Sohu Internet Services 490
33 Ctrip Internet Services 485
34 Netease Internet Services 484
35 Yurun Food Food & Beverages 482
36 Haier Electronics 457
37 BYD Automotive 455
38 Shineway Food & Beverages 417
39 Suning Retail - Electronics 402
40 New Oriental Education Education 387
41 Metersbonwe Retail - Apparel 373
42 999 Pharmaceuticals 307
43 361° Sporting Goods 292
44 Peak Sport Sporting Goods 264
45 Haitong Securities Financial Services 256
46 Bosideng Retail - Apparel 208
47 Gome Retail - Electronics 180
48 Hisense Electronics 178
49 Geely Automotive 176
50 Huaxia Bank Financial Services 169

USD 1 = fEs 0.1465 IZTHE( 2010F5A22AREDL—H)
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Financial Services
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< $%:“Japan’s Best Global Brands 2011” 607 3YFOEE >  ww. =50sp)

1 Toyota 25,661

2 Honda
3 Canon 11,442

4 Sony 11,353

5 NTT Docomo | ] 10,757

6 Nintendo 9,184

7 MUFG [ ] 5,750
8 Panasonic — 4,549
9 Softbank ] 4,133
10SMFG [ 13,648
Mau [ ]2981
12 Nissan | 2,886
13Mizuho [ 12,820
14 Uniglo 712,606

15 Lexus 2,523
16 Toshiba 2,246
17 Shiseido 2,215

18 Komatsu 2,190

19 sharp 2,003

20 Kirin 1,809
21 Nikon
22 Kao
23 Suzuki
24 Rakuten
25 Ricoh

26 Tokio Marine

27 Nomura

28 Olympus

29 Bridgestone

30 Mitsubishi Electric

31 Asahi

32 Daikin
33 Nissin 1978
34 Secom [___]847
35 Lawson ] 817
36 TEPCO [___] 785
37 Yamaha

38 Asics

39 Konica Minolta
40 Mitsubishi Estate
41 Fujitsu

42 Hitachi

43 Mazda

44 shimano

45 Mitsui Fudosan
46 Unicharm

47 Ajinomoto

48 NEC

49 Mitsubishi Motors
50 FamilyMart

51 Dai-ichi Life

52 Yakult

53 Benesse

54 Meiji

Il Japan's Best Global Brands TOP30
] BAOENISK TOP30

55 Sekisui House
56 NTT Data

57 Daiwa House
58 Mobage

59 Orix

60 Gree

kst rvy—TIIE Py T 03 3230 1075
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