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“Japan's Best Global Brands 2012(B&X® 40—/ 7S5 ETOP30)”

Rani | Rank Brand Sector ety I
1 1 Toyota Automotive 27,764 8% 72%
2 2 Honda Automotive 19,431 5% 83%
3 3 Canon Computer Hardware 11,715 2% 81%
4 4 |Sony Consumer Electronics 9,880 -13% 71%
5 5 Nintendo Consumer Electronics 7,731 -16% 83%
6 6 Panasonic Consumer Electronics 5,047 11% 48%
7 7 Nissan Automotive 3,819 32% 79%
8 8 Lexus Automotive 2,554 1% 72%
9 9 |Toshiba Diversified 2,325 4% 55%
10 11 |Komatsu Machinery 2,317 6% 81%
11 10 |Shiseido Personal Care 2,246 1% 43%
12 13 |Nikon Optical 1,952 14% 86%
13 12 |Sharp Consumer Electronics 1,884 -6% 47%
14 14 |Suzuki Automotive 1,336 -2% 64%
15 18 |Bridgestone Automotive 1,310 20% 77%
16 15 [Ricoh Computer Hardware 1,123 -9% 55%
17 19 [Mitsubishi Electric Diversified 1,048 0% 34%
18 20 |Daikin Machinery 978 -3% 61%
19 16 |Nomura Financial Services 933 -21% 42%
20 22 |Asics Sporting Goods 794 7% 63%
21 21  |Yamaha*** Diversified 760 0% 71%
22 24 [Fujitsu Computer Services 683 6% 35%
23 25 |Hitachi Diversified 673 6% 43%
24 27 |Shimano Machinery 655 10% 87%
25 23 |[Konica Minolta Computer Hardware 652 -10% 72%
26 28 |Unicharm Personal Care 635 8% 42%
27 29 |Ajinomoto Food 597 5% 34%
28 26 |Mazda Automotive 591 -6% 77%
29 New |Subaru Automotive 552 - 70%
30 New |Fujifilm Diversified 548 - 53%
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1 1 NTT Docomo Telecommunications 10,850 1% 10%Ki
2 2 MUFG Financial Services 5,677 -1% 21%
3 3 Softbank Telecommunications 4,419 7% 10%K i
4 4 SMFG Financial Services 3,733 2% 11%
5 5 au Telecommunications 3,234 8% 10%K i
6 7 Uniglo Retail 2,949 13% 14%
7 6 Mizuho Financial Services 2,660 -6% 10%K i
8 8 Kirin Food & Beverages 1,798 -1% 21%
9 9 Kao Personal Care 1,681 5% 26%
10 10 Rakuten Internet Services 1,554 14% 10% K
11 12 Asahi Food & Beverages 1,090 6% 10% K
12 11 Tokio Marine Financial Services 1,089 -8% 16%
13 13 Nissin Food & Beverages 1,047 7% 14%
14 15  [Lawson Retail 908 11% 10%K#
15 14 SECOM Security 872 3% 10%K i
16 17  |Mitsubishi Estate Construction & Real Estate 698 4% 10%Ri#
17 18  |Mitsui Fudosan Construction & Real Estate 560 -6% 10%Ki
18 20 FamilyMart Retail 540 8% 14%
19 19 NEC Computer Services 531 -6% 15%
20 22 Yakult Food & Beverages 519 7% 25%
21 28 Mobage Internet Services 470 32% 10%Kifh
22 23 Benesse Education 462 -1% 10%KiH
23 30 GREE Internet Services 461 34% 10%KiH
24 24 |Meiji Food & Beverages 440 2% 10%Kif
25 21 Dai-ichi Life Financial Services 435 -11% 10%KiH
26 27 |Daiwa House Construction & Real Estate 393 8% 10%KiiE
27 25 [Sekisui House Construction & Real Estate 389 1% 10%Ri#H
28 26 |NTT Data Computer Services 386 2% 10%KiE
29 29 Orix Financial Services 359 2% 20%
30 NEW  [Muji Retail 355 new 12%
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